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* education - general * education - students

Learning technology and its potential to support stu-
dent placements in hospitality and tourism education
| Stuart McGugan, Susi Peacock // Journal of hospitality,
leisure, sport and tourism education. Vol. 4 (2005), No.
1, 15-29

*education - general *employees *employees in catering industry

Job competency expectations for hospitality and tou-
rism employees: perceptions of educational pre-
paration / Dana V. Tesone, Peter Ricci // Journal of human
resources in hospitality and tourism. Vol. 4 (2005), No. 2,
53-64

*education - general * special issues

The impacts of employee training on job satisfaction
and intention to stay in the hotel industry / Chun-Fang
Chiang, Ki-Joon Back, Deborah D. Canter // Journal of
human resources in hospitality and tourism. Vol. 4 (2005),
No. 2, 99-118

*education - plans and programs * education - teaching faculty
*education - students
Oral examination assessment practices: effectiveness
and change with a first year undergraduate cohort |
Ben Oakley, Clare Hencken [/ Journal of hospitality,
leisure, sport and tourism education. Vol. 4 (2005), No.
1,3-14

* education - plans and programs * employees * employees in
catering industry
Effect of supervised work experience on perception
of work in the tourism and hospitality industry | Fanny
Vong Chuk Kwan [/ Journal of human resources in hospi-
tality and tourism. Vol. 4 (2005), No. 2, 65-82

* education - plans and programs * gastronomy, diet, nutrition
science
The impacts of culinary training on healthful food
preparation [ Shih-Ming Hu,... [et al.] // Journal of human
resources in hospitality and tourism. Vol. 4 (2005), No. 2,
83-97

*education - plans and programs * leisure time

Leisure studies as a teaching object /| David Harris [/
Journal of hospitality, leisure, sport and tourism educa-
tion. Vol. 4 (2005), No. 1, 30-40

*education - plans and programs * sustainable tourism * winter,
winter-sports, mountain tourism

Rationalising a tourism curriculum for sustainable
tourism development in small island states: a stake-
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holder perspective | Acolla Lewis |/ Journal of hospitality,
leisure, sport and tourism education. Vol. 4 (2005), No.
2,4-15

* education - plans and programs * tourism and informatics -
other * quality in tourism
Quantity food production management: interactive CD-
ROM vs. lecture methods of instruction / Jammie Price,
Kimberly Smith Lukhard, Rose Tindall Postel /| Journal
of hospitality, leisure, sport and tourism education. Vol.
4 (2005), No. 2, 27-35

*employees in catering industry * leisure time

Students’ perceptions of leisure, leisure professionals
and the professional body of knowledge | Mary Green-
wood Parr, Brett D. Lashua // Journal of hospitality, leisu-
re, sport and tourism education. Vol. 4 (2005), No. 2, 16-
26

* employees in catering industry

A value-driven process model of hospitality human
capital | Cheri A. Young, Amy McManus, Deborah Ca-
nale // Journal of human resources in hospitality and
tourism. Vol. 4 (2005), No. 2, 1-26

*managers * Central America and the Caribbean

A qualitative study of HRM and performance in the
Barbados hotel industry / Philmore Alleyne, Liz Doherty,
Michael Howard |/ Journal of human resources in hospitality
and tourism. Vol. 4 (2005), No. 2, 27-51

TOURISM AND ECONOMY

*air transportation * quality in tourism * North America

The US airlines relative positioning based on attributes
of service quality /| Dogan Gursoy, Ming-Hsiang Chen,
Hyun Jeong Kim // Tourism management : research - poli-
cies - practice. Vol. 26 (2005), No. 1, 57-67

*air transportation *reservation and distribution systems * travel
risks
The effect of perceived risk on purchase intention in
purchasing airline tickets online | Lisa Hyunjung Kim,
Dong Jin Kim, Jerrold K. Leong /[ Journal of hospitality &
leisure marketing : the international forum for research,
theory & practice. Vol. 13 (2005), No. 2, 33-53

* catering - nonaccommodation facilities * image * education -
students™ Australia and Oceania

Multicultural student perceptions of fast food restau-
rant brands: an Australian study |/ Tajulurrus Moham-
mad, Sunita Barker, Jay Kandampully // Journal of hospi-
tality & leisure marketing : the international forum for
research, theory & practice. Vol. 12 (2005), No. 4, 93-117
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* catering - nonaccommodation facilities * profitability of catering
enterprise * East Asia and the Pacific

The application of activity-based costing in a Hong
Kong buffet restaurant /| Carola Raab... [et al.] //
International journal of hospitality and tourism admini-
stration. Vol. 6 (2005), No. 3, 11-26

* cruising * market research * tourism and informatics - other

What customers want from a cruise vacation: using
Internet-enabled conjoint analysis to understand the
customer’s mind | Bert Krieger, Howard Moskowitz,
Samuel Rabino /| Journal of hospitality & leisure marke-
ting : the international forum for research, theory & pra-
ctice. Vol. 13 (2005), No. 1, 83-111

* development plans of catering enterprise, controlling * internal
organization of catering enterprise

Hotel housekeeping operational audit: a questionnaire
approach [ Donald F. Wood, Patrick J. Moreo, Gail Sam-
mons /[ International journal of hospitality and tourism
administration. Vol. 6 (2005), No. 3, 1-10

* hotel industry * tour-operators * quality in tourism

Quality externalities among hotel establishments: what
is the impact of tour operators? | Aleix Calveras, Marcos
Vera-Hernandez [/ Tourism economics : the business and
finance of tourism and recreation. Vol. 11 (2005), No. 4,
571-593

* inbound tourism * physical (regional) planning - examples
* East Asia and the Pacific
Inbound tourism policies in Japan from 1859 to 2003 |
Akira Soshiroda /[ Annals of Tourism Research : a Social
Sciences Journal. Vol. 32 (2005), No. 4, 1100-1120

* quality in tourism * satisfaction
The impact of service guarantees on consumer respon-
ses in the hotel industry /| Mary Ann Hocutt, Michael R.
Bowers // Journal of hospitality & leisure marketing : the
international forum for research, theory & practice. Vol.
13 (2005), No. 1, 5-23

*quality in tourism *tourism and culture, arts * consumer beha-
viour
Cultural differences of service quality and behavioral
intention in tourist hotels / Sheng-Hshiung Tsaur, Chin-
Tsai Lin, Cheng-Shiung Wu [/ Journal of hospitality & lei-
sure marketing : the international forum for research,
theory & practice. Vol. 13 (2005), No. 1, 41-63

* tourism economics * East Asia and the Pacific

The contribution of tourism development to economic
growth in the Korean economy | Chi-Ok Oh |/ Tourism
management : research - policies - practice. Vol. 26 (2005),
No. 1, 39-44



* tourism economics * social and economical planning and fore-
casting, trends - methods and instruments * Cyprus

An institutional appraisal of tourism development and
planning: the case of the Turkish Republic of North
Cyprus (TRNC) / Habib Alipour, Hasan Kilic // Tourism
management : research - policies - practice. Vol. 26 (2005),
No. 1, 79-94

* tourism sector in national economy * social and economical

planning and forecasting, trends - methods and instruments
Dating and synchronizing tourism growth cycles |
Pedro M.D.C.B. Gouveia, Paulo M.M. Rodrigues |/ Tourism
economics : the business and finance of tourism and re-
creation. Vol. 11 (2005), No. 4, 501-515

* transnational corporations, chains * physical (regional) plan-
ning - examples
Locational strategies of international hotel chains |
Colin Johnson, Maurizio Vanetti // Annals of Tourism Re-
search : a Social Sciences Journal. Vol. 32 (2005), No. 4,
1077-1099

* travel agencies - activities and instruments * market research

Identifying travel agent user segments | Kara Wolfe,
Soo K. Kang, Cathy H. C. Hsu // Journal of hospitality &
leisure marketing : the international forum for research,
theory & practice. Vol. 12 (2005), No. 4, 73-92

*travel agencies - activities and instruments * quality in tourism

Quality market orientation : tourism agencies’ perce-
ived effects | J. Enrique Bigné... [et al.] // Annals of
Tourism Research : a Social Sciences Journal. Vol. 32
(2005), No. 4, 1022-1038
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* consumer behaviour

Ratios of tourist experience: it was the best of times it
was the worst of times /| Mark P. Pritchard, Mark E.
Havitz [/ Tourism analysis : an interdisciplinary journal.
Vol. 10 (2005), No. 3, 291-297

Testing theory of planned versus realized tourism
behavior | Roger March, Arch G. Woodside // Annals of
Tourism Research : a Social Sciences Journal. Vol. 32
(2005), No. 4, 887-904

*examples * hotel industry * world

Factors influencing entry mode choices: empirical
findings from an international hotel organisation |
Levent Altinay // Journal of hospitality & leisure marke-
ting : the international forum for research, theory & pra-
ctice. Vol. 12 (2005), No. 3, 5-28

* foreign receipts - methodology * rural tourism * destination mar-
keting* Portugal
Analysing determinants of visitor spending of the rural
tourist market in North Portugal | Elizabeth Kastenholz |/
Tourism economics : the business and finance of tourism
and recreation. Vol. 11 (2005), No. 4, 555-569

*marketing in tourism - instruments * payment modalities * East
Asia and the Pacific
The performance of marketing alliances between the
tourism industry and credit card issuing banks in Tai-
wan [ Hui-Mei Chen, Chian-Hau Tseng // Tourism mana-
gement : research - policies - practice. Vol. 26 (2005), No.
1,15-24

*marketing in tourism - other * hotel industry * surveys

Competing for guests: an application of extended
quadrant analysis / Ugur Yavas, Emin Babakus // Journal
of hospitality & leisure marketing : the international fo-
rum for research, theory & practice. Vol. 12 (2005), No.
3,29-44

*seasonality * Spain
The nature of seasonality in Spanish tourism time
series [ J. Cunado, L. A. Gil-Alana, F. Peres de Gracia |/
Tourism economics : the business and finance of tourism
and recreation. Vol. 11 (2005), No. 4, 483-499

*tourism and prices - general * perceptions

The impact of hotel pricing policies on perceived fair-
ness and satisfaction with the reservation process |
Anna S. Mattila, Sunmee Choi /[ Journal of hospitality &
leisure marketing : the international forum for research,
theory & practice. Vol. 13 (2005), No. 1, 25-39

*tourism destination - diverse aspects

The positioning of overseas honeymoon destinations |
Samuel Seongseop Kim, Jerome Agrusa [/ Annals of Tou-
rism Research : a Social Sciences Journal. Vol. 32 (2005),
No. 4, 887-904

*tourist demand - general and characteristics * social and econo-
mical planning and forecasting, trends - methods and instru-
ments * Cyprus

Forecasting the tourism demand of North Cyprus | Ha-
san Ali Bicak, Mehmet Altinay, Hatice Jenkins // Journal
of hospitality & leisure marketing : the international fo-
rum for research, theory & practice. Vol. 12 (2005), No.
3, 87-97

*tourist demand - general and characteristics * social and econo-
mical planning and forecasting, trends - methods and instru-
ments
Testing alternative dynamic systems for modelling
tourism demand | Maria M. de Mello, Natercia Fortuna /|
Tourism economics : the business and finance of tourism
and recreation. Vol. 11 (2005), No. 4, 517-537
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*tourist demand - general and characteristics * tourism and prices
- general

An evaluation of price measures in tourism demand
models | Chi-Ok Oh, Robert B. Ditton // Tourism analysis :
an interdisciplinary journal. Vol. 10 (2005), No. 3, 257-268

TOURISM AND SOCIETY

* ethics in tourism * sustainable tourism

Towards an ethics platform for tourism / Jim Macbeth //
Annals of Tourism Research : a Social Sciences Journal. Vol.
32 (2005), No. 4, 962-984

*image * East Asia and the Pacific

Representative dissonance : India’s self and western
image |/ Ranjan Bandyophyay, Duarte Morais // Annals
of Tourism Research : a Social Sciences Journal. Vol. 32
(2005), No. 4, 1006-1021

*image * mega-events * East Asia and the Pacific

Korea’s destination image formed by the 2002 World
Cup |/ Choong-Ki Lee, Yong-Ki Lee, BongKoo Lee [/ Annals
of Tourism Research : a Social Sciences Journal. Vol. 32
(2005), No. 4, 839-858

*image * tourism efficacity control * South and Central Asia

Media effects on image : the case of Tibet | Julien Mer-
cille // Annals of Tourism Research : a Social Sciences Jour-
nal. Vol. 32 (2005), No. 4, 1039-1055

*motivations * consumer behaviour * heritage tourism

An empirical study of the motivations and consumption
behaviors of civil war re-enactors: implications for re-
enactment tourism /| Wendy Bryce Wilhelm, Sandra
Mottner /| Journal of hospitality & leisure marketing :
the international forum for research, theory & practice.
Vol. 12 (2005), No. 4, 27-56

*motivations *image
Visitor communities / Stuart E. Levy, Derek N. Hassay /|
Journal of hospitality & leisure marketing : the internatio-
nal forum for research, theory & practice. Vol. 12 (2005),
No. 4, 57-72

*motivations * Norway
Stability in outbound travel motivation: a Norwegian
example | Nina K. Prebensen, Jo Kleiven // Tourism ana-
lysis : an interdisciplinary journal. Vol. 10 (2005), No. 3,
233-245

*motivations * satisfaction

An examination of the effects of motivation and
satisfaction on destination loyalty: a structural model |
Yooshik Yoon, Muzaffer Uysal [/ Tourism management :
research - policies - practice. Vol. 26 (2005), No. 1, 45-56
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* perceptions * tourism destination - diverse aspects * Norway

Country as destination - Norwegian tourists’ per-
ceptions and motivation | Nina K. Prebensen /| Journal
of hospitality & leisure marketing : the international
forum for research, theory & practice. Vol. 12 (2005), No.
3,63-85

* preferences * tourism and culture, arts * consumer behaviour

The relationship between cultural characteristics and
preference for active vs. passive tourist activities |
Abraham Pizam, Aliza Fleischer /| Journal of hospitality
& leisure marketing : the international forum for research,
theory & practice. Vol. 12 (2005), No. 4, 5-25

*sports * destination marketing

A preliminary investigation of NFL games and self-drive
tourism: marketing opportunities for accomodation
providers | Susan Lee Taylor, Marilyn Young // Interna-
tional journal of hospitality and tourism administration.
Vol. 6 (2005), No. 3, 47-63

*tourism and culture, arts * social and economical planning and
forecasting, trends - general
Cultural differences in perceived leadership styles |
Elwood L. Shafer, Michael Vieregge, Youngsoo Choi //
International journal of hospitality and tourism admini-
stration. Vol. 6 (2005), No. 3, 65-84

TOURISM AND SPACE

*addictions, diseases and risks * hotel industry * Turkey

Impact of an economic crisis : evidence from Turkey |
Fevzi Okumus, Kurtulus Karamustafa // Annals of Tourism
Rese-arch : a Social Sciences Journal. Vol. 32 (2005), No.
4, 942-961

* addictions, diseases and risks * Turkey * Cyprus

The impact of Turkey’s economic crisis of February
2001 on the tourism industry in Northern Cyprus | Fevzi
Okumus, Mehmet Altinay, Huseyin Arasli // Tourism
mana-gement : research - policies - practice. Vol. 26
(2005), No. 1, 95-104

* climate * excursionism

The influence of the weather on recreational behavior:
a micro econometric approach | Peter H. G. Berkhout,
Natasja M. Brouwer /| Tourism analysis : an interdiscipli-
nary journal. Vol. 10 (2005), No. 3, 211-221

* costs of catering enterprise * hotel industry * Spain

Leveraging profit from the fixed-variable cost ratio: the
case of new hotels in Spain / Juan L. Nicolau // Tourism
management : research - policies - practice. Vol. 26 (2005),
No. 1, 95-104



*historic parks, gardens * excursionism
Analyzing heterogeneity and substitution in trip-making
propensity to urban parks: a mixed logit model | Astrid
D. A. M. Kemperman, Maarten M. W. Ponje, Harry J. P.
Timmermans |/ Tourism analysis : an interdiscipli-nary
journal. Vol. 10 (2005), No. 3, 223-232

*host population attitudes * sociology of tourism

Residents’ perceptions of community tourism impacts |
Kathleen L. Andereck... [et al.] // Annals of Tourism Research
: a Social Sciences Journal. Vol. 32 (2005), No. 4, 1056-1076

* prostitution * Spain
Host community perceptions : a cluster analysis |
Eugeni Aguil6 Pérez, Jaume Rossellé Nadal // Annals of
Tourism Research : a Social Sciences Journal. Vol. 32
(2005), No. 4, 925-941

TOURISM POLICY
AND ORGANIZATION

* films, audio-video cassettes * tourism destination - diverse
aspects

Music induced tourism: strategic use of indigenous
music as a tourist icon | Lucy L. Henke // Journal of
hospitality & leisure marketing : the international forum
for research, theory & practice. Vol. 13 (2005), No. 2, 3-
18

* state and tourism - general and implementation * summer-
holiday and ‘mass’ tourism * Turkey
Centralized and decentralized tourism governance in
Turkey | Fisun Yiiksel, Bill Bramwell, Atila Yiiksel //
Annals of Tourism Research : a Social Sciences Journal.
Vol. 32 (2005), No. 4, 859-886

*tourism efficacity control * East Asia and the Pacific

The advertising effectiveness of Aboriginal endorsers:
an example from Taiwan | Janet C. Chang, Geoffrey Wall,
Chung Yan (Angie) Lai // Tourism analysis : an interdisci-
plinary journal. Vol. 10 (2005), No. 3, 247-255

*tourism publicity and information - general *railroad transpor-
tation * reservation and distribution systems

Promotional methods used by hospitality-related firms
in close proximity to Pennsylvania rail-trails | Karen L.
Stewart, Jennifer Barr /[ Journal of hospitality & leisure
marketing : the international forum for research, theory
& practice. Vol. 13 (2005), No. 2, 55-65

STATISTICS AND FORECASTING
IN TOURISM

*reservation and distribution systems * hotel industry * Europe

Electronic distribution of hotel rooms - an exploratory
study of the European hotel industry / David C. Gilbert,
Dominic W. Beveridge, Liz Lee-Kelley // Journal of
hospitality & leisure marketing : the international forum
for research, theory & practice. Vol. 12 (2005), No. 3, 45-
61

* social and economical planning and forecasting, trends -
methods and instruments *image * tourism destination - diverse
aspects™ Portugal

A second-order factor analysis model for measuring
tourists’ overall image of Algarve, Portugal /| Antonio
Luis Silvestre, Antonia Correia [/ Tourism economics :
the business and finance of tourism and recreation. Vol.
11 (2005), No. 4, 539-554

*social and economical planning and forecasting, trends - me-
thods and instruments * tourism statistics - theory and methodo-
logical problems * Australia and Oceania

Forecasting international tourist flows to australia: a
comparison between the direct and indirect methods |
Jae H. Kim, Imad A. Moosa [/ Tourism management :
research - policies - practice. Vol. 26 (2005), No. 1, 69-78

*social and economical planning and forecasting, trends - me-
thods and instruments
Before and after the inclusion of intervention events:
an evaluation of alternative forecasting methods for
tourist flows |/ Rachel J. C. Chen // Tourism analysis : an
interdisciplinary journal. Vol. 10 (2005), No. 3, 269-276

*web pages * East Asia and the Pacific

Usability of travel websites: a case study of the percep-
tions of Hong Kong travelers | Rob Law, Cathy Ngai //
Journal of hospitality & leisure marketing : the interna-
tional forum for research, theory & practice. Vol. 13
(2005), No. 2, 19-31

TYPES OF TOURISM

* event tourism * motivations * market research

Dance as a tourism activity: demographics, demand
characteristics, motivation, and segmentation | Ken W.
McCleary, Pamela A. Weaver, Fang Meng // Tourism
analysis : an interdisciplinary journal. Vol. 10 (2005), No.
3, 277-290

* heritage tourism * island tourism * Greece
Stated preferences for two certain heritage attractions |
Apostolakis Alexandros, Shabbar Jaffry // Annals of Tourism
Research : a Social Sciences Journal. Vol. 32 (2005), No. 4,
985-1005
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* heritage tourism * tourism and culture, arts

Tourism as the consciousness industry: Kirshenblatt-
Gimblett and the mediative authority of tourism | Keith
Hollinshead |/ Tourism analysis : an interdisciplinary
journal. Vol. 10 (2005), No. 3, 301-329

* mega-events * host population attitudes * East Asia and the
Pacific
Residents’ perceptions on impacts of the FIFA 2002
World Cup: the case of Seoul as a host city /| Samuel
Seongseop Kim, James F. Petrick // Tourism management
: research - policies - practice. Vol. 26 (2005), No. 1, 25-38

* mega-events * sports * image * East Asia and the Pacific

The impact of a sport mega-event on destination image:
the case of the 2002 FIFA World Cup KoreafJapan |
Choong-Ki Lee... [et al.] /[ International journal of hospi-
tality and tourism administration. Vol. 6 (2005), No. 3,
27-45

* package tours * decisions * North America

An examination of the folf vacation package-purchase
decision: a case study in the U.S. Gulf Coast region | Gary
L. Geissler [/ Journal of hospitality & leisure marketing :
the international forum for research, theory & practice.
Vol. 13 (2005), No. 1, 65-82.
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*rural tourism * gender in tourism * host population attitudes

Rural tourism and gendered nuances | Peggy Petrzelka...
[et al.] // Annals of Tourism Research : a Social Sciences
Journal. Vol. 32 (2005), No. 4, 1121-1137

*spas * satisfaction * consumer behaviour * Spain

An investigation of the relationship among service
quality, customer satisfaction and behavioural intenti-
ons in Spanish health spas | Elisa Alen gonzalez, Hose
Antonio Fraiz Brea [/ Journal of hospitality & leisure
marketing : the international forum for research, theory
& practice. Vol. 13 (2005), No. 2, 67-87

*winter-sports tourism * classification, categorization, standar-
dization

Interest group standards for recreation and tourism
impacts at ski areas in the summer | Mark D. Needham,
Rick B. Rollins // Tourism management : research - policies
- practice. Vol. 26 (2005), No. 1, 1-13
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