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by the case of Austria | Egon Smeral /| Tourism review. Vol.
59 (2004), No. 4, 14-20

* Mediterranean * tourism and culture, arts * image

The Mediterranean tourist milieu | Gabor Michalko, Tamara
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TOURISM AND ECONOMY
663-666

* agriculture and forestry * enology * tourism and regional deve-

A case for ranking tourism journals / Bob McKercher /| Tou- lopment * Portugal
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Impact of an airline merger on customer satisfaction: the
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No. 1, 47-61
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Examining structural relationships among perceived im-
pact, benefit, and support for casino development based
on 4 year longitudinal data | Choong-Ki Lee, Ki-Joon Back //
Tourism management : research - policies - practice. Vol. 27
(2006), No. 3, 466-480

* catering - nonaccommodation facilities * decisions

Consumer opinion on smoking bans and predicted impact
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(2005), No. 4, 49-69
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* catering - nonaccommodation facilities * marketing in tourism -
instruments

A sales forecasting benchmarking model: a qualitative stu-
dy | Yvette N. J. Green, Pamela A. Weaver /| International
journal of hospitality and tourism administration. Vol. 6
(2005), No. 4, 3-32

* catering - nonaccommodation facilities * perceptions *tourism and
culture, arts

Cross-border restaurant patronage: cultural determinants
of perception and satisfaction | Kenneth R. Lord, Sanjay Pu-
trevu, Shi Yi Zheng |/ International journal of hospitality and
tourism administration. Vol. 6 (2005), No. 4, 33-46

* catering - nonaccommodation facilities * satisfaction * East Asia
and the Pacific

Exploring customers' motivation and satisfaction with
international casual-dining restaurants in Korea |/ Yun J.
Jang, Jinlin Zhao /| International journal of hospitality and
tourism administration. Vol. 6 (2005), No. 4, 91-106

* catering - other facilities * France

Logis de France - the epic of 3,000 independent hotels |
Claude Origet du Cluzeau /[ Tourism review. Vol. 59 (2004),
No. 3, 24-25

* classification, categorization, standardization * hotel industry

Motivations for ISO 14001 in the hotel industry | Eric S. W.
Chan, Simon C. K. Wong // Tourism management : research -
policies - practice. Vol. 27 (2006), No. 3, 481-492

* cruising * satisfaction * consumer behaviour * North America

Likelihood of cruise ship passenger return to a visited port:
the case of Bar Harbor, Maine | Todd M. Gabe, Colleen P.
Lynch, James C. McConnon [/ Journal of travel research. Vol.
44 (2005/06), No. 3, 281-287

* cruising * satisfaction
Segmenting cruise passengers with price sensitivity / James
F. Petrick /| Tourism management : research - policies - prac-
tice. Vol. 26 (2005), No. 5, 753-762

The utilization of critical incident technique to examine
cruise passengers' repurchase intentions | James F. Petrick,
Catherine Tonner, Christina Quinn // Journal of travel research.
Vol. 44 (2005/06), No. 3, 273-280

*cycling * costs of catering enterprise * United Kingdom
Estimating the recreational value of mountain biking sites
in Scotland using count data models /| Dominic Moran, Es-
mond Tresidder, Alistair McVittie // Tourism economics : the
business and finance of tourism and recreation. Vol. 12 (2006),
No. 1, 123-135

* economics of catering enterprise, finances * hotel industry * East
Asia and the Pacific

Measuring the cost efficiency of international tourist hotels
in Taiwan | Fei-Ching Wang, Wei-Ting Hung, Jui-Kou Shang //
Tourism economics : the business and finance of tourism and
recreation. Vol. 12 (2006), No. 1, 65-85

Scale and scope economies of international tourist hotels
in Taiwan | Chih-Chiang Weng, Kuo-Liang Wang |/ Tourism
management : research - policies - practice. Vol. 27 (2006),
No. 1, 25-33

* gastronomy, diet, nutrition science * East Asia and the Pacific
Antecedents of novelty seeking: international visitors' pro-
pensity to experiment across Hong Kong's culinary tradi-
tions | Peter Tse, John C. Crotts [/ Tourism management :
research - policies - practice. Vol. 26 (2005), No. 6, 965-968

* hotel industry * statistical series * Australia and Oceania

Hotels in Australia 1988-2003: a tale of booms and busts |
Brian King, Mike McVey /| Tourism economics : the business
and finance of tourism and recreation. Vol. 12 (2006), No. 2,
225-246
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* hotel industry * technical and technological aspects of catering
enterprise * Asia - Near and Middle East

Renovation practices of three star hotels in Egypt | Ahmed
Hassanien [/ International journal of hospitality and tourism
administration. Vol. 7 (2006), No. 1, 23-46

*inbound tourism *social and economical planning and forecasting,
trends - methods and instruments * island tourism” Spain

Inbound international tourism to Canary islands: a dynamic
panel data model | Teresa Garin-Munoz [/ Tourism mana-
gement : research - policies - practice. Vol. 27 (2006), No. 2,
281-291

*internal organization of catering enterprise * hotel industry

A resource-based view of outsourcing and its implications
for organizational performance in the hotel sector / Tomas
F. Espino-Rodriguez, Victor Padron-Robaina /| Tourism mana-
gement : research - policies - practice. Vol. 26 (2005), No. 5,
707-721

* management of catering enterprise * Hungary

Making sense of implemented strategies in new venture
hospitality management. an american-austrian-Hungarian
case : research study | Arch G. Woodside /| Tourism
management : research - policies - practice. Vol. 27 (2006),
No. 2, 342-349

* profitability of catering enterprise * hotel industry

Market structure and profitability in the international
tourist hotel industry / Chih-Min Pan // Tourism management
: research - policies - practice. Vol. 26 (2005), No. 6, 845-850

* quality in tourism™ hotel industry * North America

The 'big easy or the hard ask': a case study of service quality
in New Orleans Hotels | Harsha Chacko, Michael Davidson,
Yvette Green |/ Journal of hospitality & leisure marketing :
the international forum for research, theory & practice. Vol.
13 (2005), No. 3-4, 183-205

* quality in tourism * hotel industry * South America

Perceived quality of hotels in Neuquen Province, Argentina |
Lucia Tamagni, Marina Zanfardini /| Journal of hospitality &
leisure marketing : the international forum for research, theory
& practice. Vol. 13 (2005), No. 3-4, 79-102

* quality in tourism * hotel industry

The comparative evaluation of hotel service quality from a
managerial perspective | Hokey Min, Hyesung Min |/ Journal
of hospitality & leisure marketing : the international forum
for research, theory & practice. Vol. 13 (2005), No. 3-4, 53-77

Optimal choice of quality in hotel services | Dolores Garcia,
Maria Tugores [/ Annals of Tourism Research : a Social Sciences
Journal. Vol. 33 (2006), No. 2, 456-469
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Standardization and individualization strategies of hotel
brands: matching strategy to quality management instru-
ments and marketing in Germany | Ricarda B. Bouncken,
Constanze Pick, Christiane Hipp // Journal of hospitality &
leisure marketing : the international forum for research,
theory & practice. Vol. 13 (2005), No. 3-4, 29-51

* small and medium entrepreneurship * motivations

Succession in tourism family business: the motivation of
succeeding family members | Mike Peters /| Tourism review.
Vol. 60 (2005), No. 4, 12-18

* small and medium entrepreneurship * tourism and employment

How big, how many? Enterprise size distributions in tou-
rism and other industries | Stephen L. J. Smith // Journal of
travel research. Vol. 45 (2006/07), No. 1, 53-58

* small and medium entrepreneurship * tourism and regional deve-
lopment* Italy

Growth perceptions of small and medium-sized enterprises
(SME's) - the case of South Tyrol | Harald Pechlaner... et al] //
Tourism review. Vol. 59 (2004), No. 4, 7-13

* small and medium entrepreneurship * tourism statistics - specific
issues

How is tourist data information transferred into the small
business decision process? How useful is acquiring the "big
picture" | Michael Riley, Edith Szivas |/ Tourism review. Vol.
59 (2004), No. 3, 26-32

* small and medium entrepreneurship

Small is still beautiful: tourist trade SME's : a rich innovating
ground | Christian Coglievina // Tourism review. Vol. 59
(2004), No. 4, 37-41

A three-sector comparison of the business performance of
small tourism enterprises: an exploratory study | Arie
Reichel, Sigal Haber /| Tourism management : research -
policies - practice. Vol. 26 (2005), No. 5, 681-690

*social costs * hotel industry * East Asia and the Pacific

Customer satisfaction, training and TQM: a comparative stu-
dy ofWestern and Thai hotels | Bung-on Chartrungruang...
[et al.] // Journal of human resources in hospitality and
tourism. Vol. 5 (2006), No. 1, 51-75

*social costs * tourism and social aspects
Social valuing for Ogasawara as a place and space among
ethnic host | Paul Cunningham /| Tourism management :
research - policies - practice. Vol. 27 (2006), No. 3, 505-516



* technical and technological aspects of catering enterprise * hotel
industry * Spain
Innovation activity in the hotel industry: evidence from
Balearic Islands | Francina Orfila-Sintes, Rafel Crespi-Cladera,
Ester Martinez-Ros [/ Tourism management : research -
policies - practice. Vol. 26 (2005), No. 6, 851-865

* tourism and regional development * Europe

Euroregions - new potential destinations | Tomasz Studzieni-
ecki /| Tourism review. Vol. 60 (2005), No. 4, 26-32

* tourism and regional development * market research * East Asia
and the Pacific

Developing regional tourism in China: the potential for
activating business clusters in a socialist market economy |
Julie Jackson // Tourism management : research - policies -
practice. Vol. 27 (2006), No. 4, 695-706

*tourism and regional development * social environment and pollu-
tion (impacts) * East Asia and the Pacific

Living on the edge | Bob McKercher, Candace Fu [/ Annals of
Tourism Research : a Social Sciences Journal. Vol. 33 (2006),
No. 2, 508-524

* tourism and regional development * tourism and culture, arts
* North America

Economic impact of the arts in a small US county | James
Stoddard... [et al.] // Tourism economics : the business and
finance of tourism and recreation. Vol. 12 (2006), No. 1, 101-
121

*tourism economics™ destination marketing” East Africa and Indian
Ocean islands

Tourism in Kenya: a preliminary examination / Binta Abu-
bakar, Tekle Shanka // Tourism analysis : an interdisciplinary
journal. Vol. 10 (2005), No. 4, 411-416

*tourism economics * island tourism

A paradigm shift to a new strategy for small island econo-
mies: embracing demand side economics for value enhan-
cement and long term economic stability / Robertico R. Cro-
es [/ Tourism management : research - policies - practice.
Vol. 27 (2006), No. 3, 453-465

* tourism economics * tourism and regional development * produ-
ctivity of catering enterprise* Spain
Spanish productivity : a regular approach / Maria Jests Such,
Maria del Mar Zamora /| Annals of Tourism Research : a Social
Sciences Journal. Vol. 33 (2006), No. 3, 666-683

*tourism satellite account (TSA) * tourism sector in national economy
* tourism and employment

Progress in tourism satellite account implementation and
development | Marion Libreros, Antonio Massieu, Scott Meis |/
Journal of travel research. Vol. 45 (2006/07), No. 1, 83-91

* tourism satellite account (TSA)

Tourism satellite accounts: a critical assessment | Egon Sme-
ral /| Journal of travel research. Vol. 45 (2006/07), No. 1, 92-98

*tourism sector in national economy * tourism - multiplier - inductor

Economic impact studies: instruments for political shenani-
gans? | John L. Crompton |/ Journal of travel research. Vol. 45
(2006/07), No. 1, 67-82

* tourism sector in national economy

The economic impacts of tourism: a special issue | Timothy
J. Tyrrell, Robert Johnston // Journal of travel research. Vol.
45 (2006/07), No. 1, 3-7

Tourism's forward and backward linkages | Junning Cai,
PingSun Leung, James Mak // Journal of travel research. Vol.
45 (2006/07), No. 1, 36-52

*trade * volunteer tourism * East Asia and the Pacific

Shopping and tourist night markets in Taiwan | An-Tien
Hsieh, Janet Chang // Tourism management : research -
policies - practice. Vol. 27 (2006), No. 1, 138-145
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* consumer behaviour * decisions

Building and testing theories of decision making by travel-
lers | Erkan Sirakaya, Arch G. Woodside [/ Tourism manage-
ment : research - policies - practice. Vol. 26 (2005), No. 6, 815-
832

Predicting behavioral intention of choosing a travel desti-
nation | Terry Lam, Cathy H. C. Hsu |/ Tourism management
: research - policies - practice. Vol. 27 (2006), No. 4, 589-599

* consumer behaviour * market research * Turkey

Explorers versus planners : a study of Turkish tourists / Maria
Alvarez, Giilden Asugman |/ Annals of Tourism Research : a
Social Sciences Journal. Vol. 33 (2006), No. 2, 319-338

* consumer behaviour * perceptions

Tourist memory distortion / Kathryn A. Braun-LaTour, Melis-
sa J. Grinley, Elizabeth F. Loftus // Journal of travel research.
Vol. 44 (2005/06), No. 4, 360-367

* consumer behaviour

Customer value amongst tourists: a conceptual framework
and a risk-adjusted model | Philipp E. Boksberger, Stephen J.
Craig-Smith /| Tourism review. Vol. 61 (2006), No. 1, 6-12

* consumer protection * perceptions * North America

Consumer confidence regarding the safety of the US food
supply | Mary Roseman, Janet Kurzynske, Janet Tietyen |/
International journal of hospitality and tourism admini-
stration. Vol. 6 (2005), No. 4, 71-90
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* consumer safety and security * mega-events * sports

Impacts of terrorismrelated safety and security measures
at a major sport event | Tracy Taylor, Kristine Toohey /| Event
management : an international journal. Vol. 9 (2004), No. 4,
199-209

* destination marketing * films, audio-video cassettes * United King-
dom

Toddlers, tourism and Tobermory: destination marketing
issues and television-induced tourism | Joanne Connell //
Tourism management : research - policies - practice. Vol. 26
(2005), No. 5, 763-776

* destination marketing * host population attitudes * Australia and
Oceania * East Asia and the Pacific

Tourist attitudes and destination marketing - the case of
Australia's Northern Territory and Malaysia | Asad Mohsin //
Tourism management : research - policies - practice. Vol. 26
(2005), No. 5, 723-732

* destination marketing * market research

The economic value portfolio matrix: a target market selec-
tion tool for destination marketing organizations | Gyehee
Lee, Alastair M. Morrison, Joseph T. O'Leary // Tourism mana-
gement : research - policies - practice. Vol. 27 (2006), No. 4,
576-588

* elasticity of tourist demand * competitiveness * North America
* Europe

Modelling US tourism demand for European destinations |
Zhongwei Han, Ramesh Durbarry, M. Thea Sinclair // Tourism
management : research - policies - practice. Vol. 27 (2006),
No. 1, 1-10

* elasticity of tourist demand * East Asia and the Pacific

Effects of news shock on inbound tourist demand volatility
in Korea | Samuel Seongseop Kim, Kevin K. F. Wong // Journal
of travel research. Vol. 44 (2005/06), No. 4, 457-466

* foreign receipts - methodology * consumer behaviour * East Asia
and the Pacific

An exploration of spencing behaviors among Japanese to-
urists /| Mark S. Rosenbaum, Daniel L. Spears /| Journal of
travel research. Vol. 44 (2005/06), No. 4, 467-473

* foreign receipts - methodology * market research * Australia and
Oceania

Segmenting markets by travel expenditure patterns: the
case of international visitors to Australia / Christian Laesser,
Geoffrey I. Crouch |/ Journal of travel research. Vol. 44 (2005/
06), No. 4, 397-406

* foreign receipts - methodology™ productivity of catering enterprise

An assessment of visitor expenditure methods and models |
Douglas C. Frechtling // Journal of travel research. Vol. 45 (2006/
07), No. 1, 26-35
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Robust estimators and bootstrap confidence intervals
applied to tourism spending |/ Alfonso Palmer Pol, Mauricio
Beltran Pascual, Pedro Cortinas Vazquez [/ Tourism mana-
gement : research - policies - practice. Vol. 27 (2006), No. 1,
42-50

*market research * air transportation * United Kingdom

Time series analyses of UK outbound travel by air / John
Coshall /| Journal of travel research. Vol. 44 (2005/06), No. 3,
335-347

*market research * motivations * United Kingdom * Turkey

Crisis management: a suggested typology | Eric Laws, Bruce
Prideaux /| Journal of travel & tourism marketing. Vol. 19
(2005), No. 2-3, 1-8

Market segmentation by motivations to travel: British to-
urists visiting Turkey | Luisa Andreu... [et al.] // Journal of
travel & tourism marketing. Vol. 19 (2005), No. 1, 1-14

*market research * tourist expenditure - general and characteristics
*island tourism * Spain

The segmentation of canary island tourism markets by
expenditure: implications for torism policy |/ F. M. Diaz-
Perez, M. Bethencourt-Cejas, ]. A. Alvarez-Gonzalez [/ Tourism
management : research - policies - practice. Vol. 26 (2005),
No. 6, 961-964

*market research * tourist resorts * mountain tourism

From reconstruction and analysis of tourist profiles to some
suggestions to destination management - an empirical rese-
arch in the Dolomites area | Mariangela Franch... [et al.] //
Tourism review. Vol. 61 (2006), No. 2, 30-37

* postcards, stamps, seals, photographs * motivations

Travel motivations as souvenir purchase indicators | Kristen
K. Swanson, Patricia E. Horridge /| Tourism management :
research - policies - practice. Vol. 27 (2006), No. 4, 671-683

* seasonality * natural disasters * North America

Canadian seasonality and domestic travel patterns:
regularities and dislocations as a result of the events of 9|
11 /| Wayne W. Smith, Barbara A. Carmichael |/ Journal of
travel & tourism marketing. Vol. 19 (2005), No. 2-3, 61-76

*seasonality *tourism statistics - theory and methodological problems

Modelling international monthly arrivals using seasonl uni-
variate long-memory processes | L. A. Gil-Alana /| Tourism
management : research - policies - practice. Vol. 26 (2005),
No. 6, 867-878

* tourism destination - diverse aspects * competitiveness

Knowledge map for tourist destinations - needs and impli-
cations | Sungsoo Pyo // Tourism management : research -
policies - practice. Vol. 26 (2005), No. 4, 583-594



* tourism destination - diverse aspects * entrepreneurship

Managing relations in a learning model for bringing desti-
nations in need of assistance into contact with good prac-
tice | Atila Yuksel, Fisun Yuksel // Tourism management :
research - policies - practice. Vol. 26 (2005), No. 5, 667-679

* tourism destination - diverse aspects * image

Destination image, romance and place experience - an appli-
cation of intimacy theory in tourism | Birgit Trauer, Chris
Ryan // Tourism management : research - policies - practice.
Vol. 26 (2005), No. 4, 481-491

* tourism destination - diverse aspects * summer-holiday and 'mass'
tourism * satisfaction™ consumer behaviour

Repeat visitation in mature sun and sand holiday destina-
tions | Joaquin Alegre, Magdalena Cladera // Journal of travel
research. Vol. 44 (2005/06), No. 3, 288-297

* tourism destination - diverse aspects * tourism statistics - specific
issues

Are psychographics predictors of destination life cycles? |
Bob McKercher /[ Journal of travel & tourism marketing. Vol.
19 (2005), No. 1, 49-55

* tourism destination - diverse aspects * tourist resources

Destination attractiveness based on supply and demand
evaluations: an analytical framework | Sandro Formica,
Muzaffer Uysal |/ Journal of travel research. Vol. 44 (2005/
06), No. 4, 418-430
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