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ABOUT SELECTED BIBLIOGRAPHY

Introduction

Selected Bibliography has been published by the InsƟ tute for Tourism, Zagreb, from 1995 as 
a regular supplement of journals TOURISM (ISSN 1332-7461) and TURIZAM (ISSN 0494-2639). 
Since 2016 it is published as a semi-annual periodical publicaƟ on. It brings a selecƟ on of scienƟ fi c 
arƟ cles from the world relevant journals in the fi eld of tourism. ArƟ cles are indexed using the 
Classifi caƟ on scheme for tourism (CST) that was developed in the1990-ies by Dr. Tomislav Hitrec, 
scienƟ st at the InsƟ tute for tourism.

The fi rst issue contains a selecƟ on of scienƟ fi c arƟ cles which have been processed during the period 
from January 1, 2016, unƟ l June 30, 2016. It should be highlighted that the Library of InsƟ tute for 
Tourism off ers the search possibiliƟ es of the enƟ re bibliographic database.

Classifi cation Scheme for Tourism (CST) 

The basics of classifi caƟ on scheme used in the special Library of InsƟ tute for Tourism were laid 
by Dr. Tomislav Hitrec more than twenty years ago. In his works from 1988, 1989 and 1991 he 
explained the need for the applicaƟ on of special classifi caƟ on scheme in tourism, which refl ects its 
mulƟ disciplinary nature and complexity that is not encountered in other scienƟ fi c and professional 
research acƟ viƟ es. Dr. Hitrec, scienƟ st of excepƟ onal erudiƟ on, has carried out a pioneering task 
forming a classifi caƟ on system based on his extensive professional experience and broad insight 
into many areas. The fi rst version of Classifi caƟ on Scheme for Tourism (CST) was published in 1991.

The current version of CST contains 832 aƩ ributes which are hierarchically organized into 8 main 
topics; works that cannot be classifi ed into one of the main topics are classifi ed under the group 
Miscellanea. Geographical index is also an integral part of CST. Each topic is further elaborated 
in two sub-themes. The process of assigning CST aƩ ributes requires from the indexer to review 
the Ɵ tle, key words and abstract, and someƟ mes the whole work to choose CST aƩ ributes that 
best match the content / topic of the work. The number of CST aƩ ributes that are assigned to a 
parƟ cular document is not prescribed and can vary in the range from one to seven. The works 
are usually given four to fi ve CST aƩ ributes, one of which is a geographical as required if it can 
be determined.

Journals included in the Selected Bibliography 

The journal selecƟ on process for Selected Bibliography is governed by a set of criteria such as dif-
ferent areas of tourism research, all geographic regions of the world, and the high quality of papers.

The Selected Bibliography covers research papers published in the following journals:

1. Acta TurisƟ ca (ISSN 0353-4316)
2. Anatolia (ISSN 1300-4220)
3. Annals of Tourism Research (ISSN 0160-7383)
4. Cornell Hotel and Restaurant AdministraƟ on Quarterly (ISSN 0010-8804)
5. Event Management (ISSN 1525-9951)
6. InternaƟ onal Journal of Hospitality & Tourism AdministraƟ on (ISSN 1525-6480)
7. Journal of China Tourism Research (ISSN 1938-8160)
8. Journal of Hospitality MarkeƟ ng & Management (ISSN 1936-8623)
9. Journal of Human Resources in Hospitality and Tourism (ISSN 1533-2845)
10. Journal of Quality Assurance in Tourism & Hospitality(ISSN 1528-008x)
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11. Journal of Teaching In Travel & Tourism(ISSN 1531-3220)
12. Journal of Travel & Tourism MarkeƟ ng (ISSN 1054-8408)
13. Journal of Travel Research (ISSN 0047-2875)
14. Tourism: An InternaƟ onal Interdisciplinary Journal (ISSN 1332-7461)
15. Tourism Analysis (ISSN 1083-5423)
16. Tourism and Hospitality Management (ISSN 1330-7533)
17. Tourism Economics (ISSN 1354-8166)
18. Tourism Management (ISSN 0261-5177)
19. Tourism RecreaƟ on Research (ISSN 0250-8281)
20. Turizam: međunarodni znanstveno-stručni časopis (ISSN 0494-2639)

About Library and bibliographic database of Institute for Tourism

Library of InsƟ tute for Tourism is a leading library for research of tourism in CroaƟ a which ap-
plies among others, a unique Classifi caƟ on Scheme for Tourism (CST) in processing documents.

Library was founded in 1959 as a part of the InsƟ tute for Tourism which follows, collects, processes, 
maintains and protects documents related to tourism, as well as disseminates and exchanges 
informaƟ on. The Library’s main mission is to systemaƟ cally build an internaƟ onally relevant biblio-
graphical database containing the most important internaƟ onal and local sources of scienƟ fi c and 
professional literature and tourism-related informaƟ on which is regularly updated by the latest 
scienƟ fi c contribuƟ ons. Bibliographic database contains over 35.000 records that can be searched 
by author, Ɵ tle, subjects, publisher, ISSN, ISBN, year, and type of publicaƟ on. It is also possible to 
search by CST aƩ ributes.

Library is available at www.iztzg.hr. 

About the publisher

InsƟ tute for Tourism is the only scienƟ fi c public insƟ tute in CroaƟ a specializing in research and 
consultancy services in tourism. InsƟ tute for Tourism is a well qualifi ed partner for tourism acters 
and adviser in achieving greater compeƟ Ɵ veness of CroaƟ an tourism. Among other basic tasks 
InsƟ tute for Tourism publishes journals TOURISM and TURIZAM, and series ScienƟ fi c EdiƟ on, 
e-PublicaƟ ons, CroaƟ an Tourism in Figures and Selected Bibliography.

Library is available at www.iztzg.hr – Online Library.
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SELECTED BIBLIOGRAPHY - Vol. 1.  No 2.  2016
Bibliographic descripƟ on is given in this form:

MAIN TOPIC

*CST aƩ ribute(s)
Title / Author(s) // Journal’s name. Volume (year), No., pages from-Ɵ ll

The arƟ cles are classifi ed under the main topic according to the fi rst CST atribute. CST atributes 
are separated by an asterisk (*).

TOURISM AND THEORY, RESEARCH AND EDUCATION

*books *history of travel and tourism
Prikaz knjige: Hrvatske povijesne  ceste Karolina, Jozefi na i Lujzijana / Petar Feletar // Turizam : 

međunarodni znanstveno-stručni časopis. God. 64 (2016), br. 2, 243-244

*books *types of tourism
Prikaz knjige: SelekƟ vni oblici turizma - primeri dobre prakse u svetu i stanje u Republici Srbiji / Tatjana 

Pivac ... [et al.] // Turizam : međunarodni znanstveno-stručni časopis. God. 64 (2016), br. 4, 458-459

*educaƟ on, lifelong learning, e-learning *educaƟ on - plans and programs *North-East Asia
Towards an understanding of experienƟ al learning in China’s hospitality educaƟ on / Huijun Yang, 

Catherine Heung // Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 222-235

*educaƟ on, lifelong learning, e-learning *educaƟ on - plans and programs *quality in tourism *North-East 
Asia *Australia and Oceania *United Kingdom

The managerial gaze: the long tail of tourism educaƟ on and research / David Airey ... [et al.] // Journal 
of travel research. Vol. 54 (2015), No. 2, 139-151

*educaƟ on, lifelong learning, e-learning *hotel industry *transnaƟ onal corporaƟ ons, chains *Spain
Knowledge transfer in hotel fi rms: determinants of success in internaƟ onal expansion / Desiderio Juan 

Garcia-Almeida, Larry Yu // InternaƟ onal journal of hospitality and tourism administraƟ on. Vol.16 
(2015), No. 1-2, 16-39

*educaƟ on, lifelong learning, e-learning *sustainable tourism *Asia - Near and Middle East
Sustainability: a threshold concept for tourism educaƟ on / Cody Morris Paris // Tourism : an interna-

Ɵ onal interdisciplinary journal. Vol. 64 (2016), No. 3, 329-337

*educaƟ onal insƟ tuƟ ons *educaƟ on - plans and programs *North America
The use of personality styles in designing curriculum in hospitality schools / Gunce “Georgia” Malan, 

Cihan Cobanoglu, R. Douglas Waldo // Journal of human resources in hospitality and tourism. Vol.  
14 (2015), No. 1, 90-105

*educaƟ onal insƟ tuƟ ons *quality in tourism
How useful are university rankings in tourism? / Rob Law, Lawrence Hoc Nang Fong, Davis Ka Chio Fong 

// Annals of Tourism Research : a Social Sciences Journal. Vol.  54 (2015), 219-221

*employees in catering industry *special issues *hotel industry *Cyprus
Antecedents of extra-role customer service behaviour: polychronicity as a moderator / Mustafa Daskin 

// Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 26 (2015), No. 4, 521-534

*guidebooks *moƟ vaƟ ons *educaƟ onal tourism *CroaƟ a
The travel guidebook: catalyst for self-directed travel / Donald N. Roberson // Tourism analysis : an 

interdisciplinary journal. Vol. 20 (2015), No. 1, 123-128

*guides, interpreters *tourism and employment *East Africa and Indian Ocean islands
Employment traits within the Zanzibar tourism industry / Michele Carboni // Tourism : an internaƟ onal 

interdisciplinary journal. Vol. 64 (2016), No. 2, 231-235

*human resources *producƟ vity of catering enterprise *management of catering enterprise *Turkey
Job embeddedness as a moderator of the eff ect of manager trust and distribuƟ ve jusƟ ce on turnover 

intenƟ ons / Yilmaz Gündüz, Firdevs Melis Cin // Anatolia : an internaƟ onal journal of tourism and 
hospitality research. Vol. 26 (2015), No. 4, 549-562
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*human resources *special issues *history of travel and tourism
Human resources in tourism: SƟ ll waiƟ ng for change? - A 2015 reprise / Tom Baum // Tourism manage-

ment : research - policies - pracƟ ce. Vol. 50  (2015), 204-212

*human resources *special issues *negaƟ ve eff ects (mobing etc.) *Greece
Understanding the impact of procedual jusƟ ce, job characterisƟ cs, and resources on emoƟ onal ex-

hausƟ on and its markeƟ ng-related implicaƟ ons / P. Trivellas, N. Kakkos // Anatolia : an internaƟ onal 
journal of tourism and hospitality research. Vol. 26 (2015), No. 1, 45-60

*human resources *special issues *North America
Employers’ perspecƟ ves about employing people with disabiliƟ es: a comparaƟ ve study across indus-

tries / Andrew Houtenville, ValenƟ ni Kalargyrou // The Cornell Hotel and restaurant administraƟ on 
quarterly. Vol. 56 (2015), No. 2, 168-179

*journals *research in tourism
Publishing in tourism and hospitality journals / Bob McKercher, Vincent Tung // Tourism management 

: research - policies - pracƟ ce. Vol. 50  (2015), 306-315

*managers *hotel industry *technical and technological aspects of catering enterprise, innovaƟ ons, creaƟ v-
ity *transformaƟ ve power of tourism *Norway

The eff ects of transformaƟ onal leadership and perceived creaƟ vity on innovaƟ on behavior in the hos-
pitality industry / Terje SlaƩ en, Mehmet Mehmetoglu // Journal of human resources in hospitality 
and tourism. Vol.  14 (2015), No. 2, 195-219

*managers *negaƟ ve eff ects (mobing etc.) *employees in catering industry *Turkey
The eff ects of stress and managers’ behaviour on the job saƟ sfacƟ on and organisaƟ onal ciƟ zenship 

behaviour of hotel employees / Yilmaz Akgunduz, Ali Dalgic, Anil Kale // Tourism : an internaƟ onal 
interdisciplinary journal. Vol. 64 (2016), No. 1, 41-62

*research in tourism *journals *Asia
Recent research in Asia Pacifi c: the case of a professionally affi  liated journal / Lawrence Hoc Nang 

Fong, Norman Au, Rob Law // Journal of travel & tourism markeƟ ng. Vol. 32 (2015), No. 3-4, 161-179

*research in tourism *North-East Asia
New era of China tourism research / Songshan (Sam) Huang, Robert van der Veen, Guangrui Zhang // 

Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 379-387

*research in tourism *outbound tourism *journals *manuals *North-East Asia
A systemaƟ c review of the Chinese outbound tourism literature: 1983-2012 / Byron W. KeaƟ ng ... [et 

al.] // Journal of travel & tourism markeƟ ng. Vol. 32 (2015), No. 1-2, 2-17

*research in tourism *tourism and society *Asia - Near and Middle East
Overcoming challenges in qualitaƟ ve inquiry within a conservaƟ ve society / Azilah Kasim, Hussein 

Abdulqader Al-Gahuri // Tourism management : research - policies - pracƟ ce. Vol. 50  (2015), 124-129

You got a free upgrade: What about me? The consequences of unearned preferenƟ al treatment / 
Jeong-Yeol Park, SooCheong (Shawn) Jang // Tourism management : research - policies - pracƟ ce. 
Vol. 50  (2015), 59-68

TOURISM AND ECONOMY

*air transportaƟ on *arƟ fi cial intelligence, video conferences, virtual world, robots, mobile technology, GPS, 
e-mail, chat, games for mobile phones *e-business *North America

Understanding the benefi t of purchasing ancillary air travel services via mobile phones / CrisƟ an Mo-
rosan // Journal of travel & tourism markeƟ ng. Vol. 32 (2015), No. 3-4, 227-240

*air transportaƟ on *consumer safety and security *climate
Flights of fantasy: a reformulaƟ on of the fl yers’ dilemma / MarƟ n Young ... [et al.] // Annals of Tourism 

Research : a Social Sciences Journal. Vol.  54 (2015), 1-15

*air transportaƟ on *image and brand *preferences, loyalty *North America
CriƟ cal in-fl ight and ground-service factors infl uencing brand presƟ ge and relaƟ onships between brand 

presƟ ge, well-being, percepƟ ons and brand loyalty: fi rst-class passengers / Young-joo Ahn, Insin 
Kim, Sunghyup Sean Hyun // Journal of travel & tourism markeƟ ng. Vol. 32 (2015), Supplement 1, 
S114-S138
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*air transportaƟ on *markeƟ ng in tourism
Airport route development: a survey of cirrent pracƟ ce / Nigel Halpern, Anne Graham // Tourism man-

agement : research - policies - pracƟ ce. Vol. 46  (2015), 212-221

*air transportaƟ on *preferences, loyalty *North America
Fool’s gold? Assessing the impact of the value of airline loyalty programs on brand equity percepƟ ons 

and share of wallet / Clay M. Voorhees ... [et al.] // The Cornell Hotel and restaurant administraƟ on 
quarterly. Vol. 56 (2015), No. 2, 202-212

*air transportaƟ on *preferences, loyalty *world
Customers’ perceived benefi ts of a frequent-fl yer program / Nic S. Terblanche // Journal of travel & 

tourism markeƟ ng. Vol. 32 (2015), No. 3-4, 199-210

*air transportaƟ on *preferences, loyalty
Key determinants of passenger loyalty in the low-cost airline business / Raphael K. Akamavi ... [et al.] 

// Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 528-545

*casinos, gambling *psychology of tourism *preferences, loyalty *North-East Asia
The relaƟ onships between casino quality, image, value and loyalty / Henry Tsai, Jinsoo Lee, Steve Pan 

// InternaƟ onal journal of hospitality and tourism administraƟ on. Vol.16 (2015), No. 1-2, 164-182

*casinos, gambling *tourism desƟ naƟ on - diverse aspects *consumer behaviour and experience *North-
East Asia

DesƟ naƟ on services and travel experience in the gaming mecca: the moderaƟ ng role of gambling as 
a travel purpose among Chinese tourists / IpKin Anthony Wong, Xiangping Li // Journal of travel & 
tourism markeƟ ng. Vol. 32 (2015), No. 1-2, 80-99

*catering - nonaccommodaƟ on faciliƟ es *catering - specifi c issues *folklore, tradiƟ on *Germany
The musicscape model: direct, mediaƟ ng, and moderaƟ ng eff ects in the casual restaurant experience 

/ Robert J. Harrington, Michael C. OƩ enbacher, Anja Treuter // InternaƟ onal journal of hospitality 
and tourism administraƟ on. Vol.16 (2015), No. 1-2, 99-121

*catering - nonaccommodaƟ on faciliƟ es *gastronomy, diet, nutriƟ on science *decisions, choice, intenƟ ons 
*North America

How do diners make decisions among casual dining restaurants? An exploratory study of college stu-
dents / Cheng Peng, Anil Bilgihan, Jay Kandampully // InternaƟ onal journal of hospitality and tourism 
administraƟ on. Vol.16 (2015), No. 1-2, 1-15

*catering - nonaccommodaƟ on faciliƟ es *managers *special issues *North America
ExecuƟ ve tenure: aƩ ributes of club manager longevity / Ali A. Poorani, Mitchell PlaƩ  // InternaƟ onal 

journal of hospitality and tourism administraƟ on. Vol.16 (2015), No. 1-2, 143-163

*catering - nonaccommodaƟ on faciliƟ es *saƟ sfacƟ on *preferences, loyalty *West and Central Africa with 
islands

InternaƟ onal tourists’ saƟ sfacƟ on with Ghanaian upscale restaurant services and revisit intenƟ ons / 
Issahaku Adam, Charles Atanga Adongo, Frederick Dayour // Journal of quality assurance in hospital-
ity & tourism. Vol. 16 (2015), No. 1-2, 181-201

*catering - nonaccommodaƟ on faciliƟ es *saƟ sfacƟ on *registraƟ on and forecasƟ ng in tourism *tourism 
staƟ sƟ cs - specifi c issues

Clarifi caƟ ons on the design of customer comment cards: quesƟ on type, quesƟ on wording, and wriƟ ng 
space / Kenneth R. Bartkus, Robert Mills, David Olsen // Journal of hospitality markeƟ ng & manage-
ment. Vol. 24 (2015), No. 1-2, 216-228

*catering - nonaccommodaƟ on faciliƟ es *transnaƟ onal corporaƟ ons, chains *employees in catering industry 
*producƟ vity of catering enterprise *Australia and Oceania

Exploring the antecedents of staff  turnover within the fast-food industry: the case of Hamilton, New 
Zealand / Asad Mohsin, Jorge Lengler // Journal of human resources in hospitality and tourism. Vol.  
14 (2015), No. 1, 1-24

*catering enterprise *economics of catering enterprise, fi nances *North America
Why restaurants fail? Part IV: the relaƟ onship between restaurant failures and demographic factors 

/ H. G. Parsa ... [et al.] // The Cornell Hotel and restaurant administraƟ on quarterly. Vol. 56 (2015), 
No. 1, 80-90

*catering enterprise *employees in catering industry *special issues *North America
AƩ racƟ on to hospitality companies: how processing fl uency moderates value fi t / Sean McGinley ... [et 

al.] // Journal of human resources in hospitality and tourism. Vol.  14 (2015), No. 1, 25-44
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*catering enterprise *internal organizaƟ on of catering enterprise *management of catering enterprise 
*North America

An evaluaƟ on of rules for assigning tables to walk-in parƟ es in restaurants / Gary M. Thompson // The 
Cornell Hotel and restaurant administraƟ on quarterly. Vol. 56 (2015), No. 1, 91-105

*catering enterprise *management of catering enterprise *internal organizaƟ on of catering enterprise 
*Turkey

The importance of error management culture in organizaƟ ons: the impact on employee helping behav-
iors during service failures and recoveries in restaurants / Priyanko Guchait, Aysin Pasamehmetoglu, 
Jeanna Lanza-AbboƩ  // Journal of human resources in hospitality and tourism. Vol.  14 (2015), No. 
1, 45-67

*corporate social responsibility (CSR) *sustainable tourism *technical and technological aspects of catering 
enterprise, innovaƟ ons, creaƟ vity *South Africa

Odgovorni turizam i inovacije u pokrajini Zapadni Kaapland u Južnoafričkoj Republici / Irma Booyens, 
ChrisƟ an M. Rogerson // Turizam : međunarodni znanstveno-stručni časopis. God. 64 (2016), br. 4, 
385-396

Responsible tourism in the Western Cape, South Africa: an innovaƟ on perspecƟ ve / Irma Booyens, 
ChrisƟ an M. Rogerson // Tourism : an internaƟ onal interdisciplinary journal. Vol. 64 (2016), No. 4, 
385-396

*cruising *consumers *consumer behaviour and experience *tourism and social psychology *North America
NegaƟ ve eff ects of perceived crowding on travelers’ idenƟ fi caƟ on with cruise brand / Sunghyup Sean 

Hyun, Min Gyung Kim // Journal of travel & tourism markeƟ ng. Vol. 32 (2015), No. 3-4, 241-259

*cruising *North-East Asia
Using a choice experiment (CE) to value the aƩ ributes of cruise tourism / Min-Kyu Lee, Seung-Hoon 

Yoo // Journal of travel & tourism markeƟ ng. Vol. 32 (2015), No. 3-4, 416-427

*cycling *Ireland
Do tourists value diff erent levels of cycling infrastructure? / Gerard Deenihan, Brian Caulfi eld // Tourism 

management : research - policies - pracƟ ce. Vol. 46  (2015), 92-101

*enology, wine tourism *consumer behaviour and experience *preferences, loyalty
IncorporaƟ ng the winescape into the theory of planned behaviour: examining ‘new world’ wineries / 

Vanessa Ann Quintal, Ben Thomas, Ian Phau // Tourism management : research - policies - pracƟ ce. 
Vol. 46  (2015), 596-609

*enology, wine tourism *Spain
Drivers of sustainability strategies in Spain’s wine tourism industry / Juan Carlos Gazquez-Abad ... 

[et al.] // The Cornell Hotel and restaurant administraƟ on quarterly. Vol. 56 (2015), No. 1, 106-117

*gastronomy, diet, nutriƟ on science *catering - nonaccommodaƟ on faciliƟ es *saƟ sfacƟ on *tourism staƟ s-
Ɵ cs - theory and methodological problems *North-East Asia

IntegraƟ ng Kano model and SIPA grid to idenƟ fy key service aƩ ributes of fast food restaurants / Hsi 
Tien Chen, Brendan T. Chen // Journal of quality assurance in hospitality & tourism. Vol. 16 (2015), 
No. 1-2, 141-163

*gastronomy, diet, nutriƟ on science *percepƟ ons *saƟ sfacƟ on *preferences, loyalty *France
Casual dining on the French Riviera: examining the relaƟ onship between visitors’ perceived quality, 

posiƟ ve emoƟ ons, and behavioral intenƟ ons / Girish Prayag, Catheryn Khoo-Laƫ  more, Jonathan 
Sitruk // Journal of hospitality markeƟ ng & management. Vol. 24 (2015), No. 1-2, 24-46

*gastronomy, diet, nutriƟ on science *quality in tourism *saƟ sfacƟ on *tourism staƟ sƟ cs - theory and meth-
odological problems *North-East Asia

IntegraƟ on of Kano’s model into FQFS for Taiwanese Ban-Doh banquet culture / Ling-Zhong Lin, Huery-
Ren Yeh, Ming-Chao Wang // Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 
245-262

*gastronomy, diet, nutriƟ on science *tourism and informaƟ cs *tourism and informaƟ cs - other (PC in edu-
caƟ on, webcam) *North America

Mobile tablet menus: aƩ racƟ veness and impact of nutriƟ on labeling formats on millennials’ food 
choices / Maryam F. Yepes // The Cornell Hotel and restaurant administraƟ on quarterly. Vol. 56 
(2015), No. 1, 58-67

*gastronomy, diet, nutriƟ on science *tourist resorts *world *Australia and Oceania
Travel lifestyle preferences and desƟ naƟ on acƟ vity choices of Slow Food members and non-members 

/ Kuan-Huei Lee, Jan Packer, Noel ScoƩ  // Tourism management : research - policies - pracƟ ce. Vol. 
46  (2015), 1-10



10Selected bibliography Vol. 1  No. 2  2016

*hotel industry *benchmarking *management of catering enterprise *North America
Updated benchmarks for projecƟ ng fi xed and variable components of hotel fi nancial performance / 

Stephen Rushmore, John W. O’Neill // The Cornell Hotel and restaurant administraƟ on quarterly. 
Vol. 56 (2015), No. 1, 17-28

*hotel industry *classifi caƟ on, categorizaƟ on, standardizaƟ on, branding *consumer behaviour and experi-
ence *domesƟ c and ethnic tourism *North-East Asia

Brand evaluaƟ on of foreign versus domesƟ c luxury hotels by Chinese travelers / Cathy H. C. Hsu // 
Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 35-50

*hotel industry *classifi caƟ on, categorizaƟ on, standardizaƟ on, branding *image and brand *percepƟ ons 
*North-East Asia

An empirical study of customer-based brand equity model for China economy hotels / Han Shen ... [et 
al.] // Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 21-34

*hotel industry *classifi caƟ on, categorizaƟ on, standardizaƟ on, branding *North-East Asia
Infl uence of star raƟ ng and ownership structure on brand image of Mainland China hotels / Jingxian 

Jiang, Ulrike Gretzel, Rob Law // Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 69-94

*hotel industry *economics of catering enterprise, fi nances *Portugal
RevPAR determinants of Portuguese hotels: the global and the local factors / Luis Pacheco // Tourism 

: an internaƟ onal interdisciplinary journal. Vol. 64 (2016), No. 2, 219-230

*hotel industry *green aƩ ributes *quality in tourism *North-East Asia
Tools for benchmarking and recognizing hotels’ green eff ort - environmental assessment methods and 

eco-labels / Jennifer Y. Lo, Wilco Chan, Carol X. Zhang // Journal of China tourism research. Vol. 10 
(2014), No. 1-2-3-4, 165-185

*hotel industry *human resources *managers *Bulgaria
Bulgaria hotel managers’ recruitment percepƟ ons / MaƩ hew H. T. Yap ... [et al.] // Journal of human 

resources in hospitality and tourism. Vol.  14 (2015), No. 2, 133-152

*hotel industry *internal organizaƟ on of catering enterprise *employees in catering industry *transforma-
Ɵ ve power of tourism

A causal model for integraƟ ng workplace spirituality into hospitality organizaƟ onal transformaƟ on 
/ Anthony Gatling // Journal of human resources in hospitality and tourism. Vol.  14 (2015), No. 2, 
177-194

*hotel industry *internal organizaƟ on of catering enterprise *special issues *North America
The impact of supervisory support on organizaƟ onal commitment, career saƟ sfacƟ on, and turnover 

intenƟ on for hospitality frontline employees / Hee Jung (AneƩ e) Kang, Anthony Gatling, Jungsun 
(Sunny) Kim // Journal of human resources in hospitality and tourism. Vol.  14 (2015), No. 1, 68-89

*hotel industry *internaƟ onal tourist bodies (and organs) *preferences, loyalty *registraƟ on and forecasƟ ng 
in tourism *tourism staƟ sƟ cs - theory and methodological problems *Asia

IdenƟ fying emerging hotel preferences using emerging paƩ ern mining technique / Gang Li ... [et al.] 
// Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 311-321

*hotel industry *investments *effi  ciency of catering enterprise *North America
Earnings announcements and investor focus in the hospitality industry / Pamela C. Moulton, Sarah 

Leow // The Cornell Hotel and restaurant administraƟ on quarterly. Vol. 56 (2015), No. 1, 5-16

*hotel industry *management of catering enterprise *internal organizaƟ on of catering enterprise *Italy
Hotels in a customer-centred business model: empirical fi ndings from  Val Gardena / Vincenzo Fasone, 

Sandra Hofer, Raff aele Scuderi // Tourism : an internaƟ onal interdisciplinary journal. Vol. 64 (2016), 
No. 1, 97-108

*hotel industry *management of catering enterprise *WEB 2.0, blogs, social networks, user generated 
content (UGC), User Generated Reviews and/or User Generated Media, eWoM, reviews, e-services *Greece

Online reviews as a feedback mechanism for hotel CRM systems / Costas Assimakopoulos ... [et al.] 
// Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 26 (2015), No. 1, 5-20

*hotel industry *managers *educaƟ on - students *Western Europe
The making of hospitality managers: the role of knowledge in the development of experƟ se / Beverley 

Wilson-Wünsch ... [et al.] // Journal of human resources in hospitality and tourism. Vol.  14 (2015), 
No. 2, 153-176



11Selected bibliography Vol. 1  No. 2  2016

*hotel industry *managers *North-East Asia
Framework for success: overcoming contemporary challenges of western expatriate managers in the 

Chinese hospitality industry / Cynthia Mejia, Kelly Virginia Phelan, James Brian Aday // Journal of 
human resources in hospitality and tourism. Vol.  14 (2015), No. 2, 107-132

*hotel industry *preferences, loyalty *internaƟ onal, foreign tourism *North-East Asia
The infl uence of culture on the perceived aƩ racƟ veness of hotel loyalty programs: Chinese versus 

Japanese customers / Fiona Ke-Wei Hu, Karin Weber // Journal of China tourism research. Vol. 10 
(2014), No. 1-2-3-4, 186-205

*hotel industry *preferences, loyalty *tourism and prices *North America
Understanding acƟ ve loyalty behavior in hotel reward programs through customers’ switching costs 

and perceived program value / Karen Lijia Xie ... [et al.] // Journal of travel & tourism markeƟ ng. 
Vol. 32 (2015), No. 3-4, 308-324

*hotel industry *saƟ sfacƟ on *tourism staƟ sƟ cs - theory and methodological problems
PrioriƟ saƟ on of the hotel aƩ ributes according to their infl uence on saƟ sfacƟ on: a comparison of two 

techniques / Tahir Albayrak, Meltem Caber // Tourism management : research - policies - pracƟ ce. 
Vol. 46  (2015), 43-50

*hotel industry *special issues *employees in catering industry
PracƟ cal applicaƟ on of importance-performance analysis in determining criƟ cal job saƟ sfacƟ on fac-

tors of a tourist hotel / Frank C. Pan // Tourism management : research - policies - pracƟ ce. Vol. 46  
(2015), 84-91

*hotel industry *state and tourism *tourism and regional development *North-East Asia
Strategic implicaƟ ons of government policies on the future group and brand development of state-

owned hotels in China / Qu Xiao ... [et al.] // Journal of China tourism research. Vol. 10 (2014), No. 
1-2-3-4, 4-20

*hotel industry *technical and technological aspects of catering enterprise, innovaƟ ons, creaƟ vity *econom-
ics of catering enterprise, fi nances *Spain

The impact of innovaƟ on on fi rms’ performance: an analysis of the hotel sector in Majorca / Maria 
Tugores, Dolores Garcia // Tourism economics : the business and fi nance of tourism and recreaƟ on. 
Vol. 21 (2015), No. 1, 121-140

*hotel industry *tourism and prices *tourist demand *management of catering enterprise
OpƟ mal overbooking limits for a hotel with three room types and with upgrade and downgrade 

constraints / Stanislav H. Ivanov // Tourism economics : the business and fi nance of tourism and 
recreaƟ on. Vol. 21 (2015), No. 1, 223-240

*hotel industry *transnaƟ onal corporaƟ ons, chains *internal organizaƟ on of catering enterprise
The nature of hotel chains: an integraƟ on framework / Maya Ivanova, Stanislav Ivanov // InternaƟ onal 

journal of hospitality and tourism administraƟ on. Vol.16 (2015), No. 1-2, 122-142

*hotel industry *transnaƟ onal corporaƟ ons, chains *South Africa
Hotel chains of the global South: the internaƟ onalizaƟ on of South African hotel brands / Jayne M. 

Rogerson // Tourism : an internaƟ onal interdisciplinary journal. Vol. 64 (2016), No. 4, 445-450

*hotel industry *value assessment, enterprise transformaƟ on, privaƟ zaƟ on, transiƟ on *CroaƟ a
Gibrat’s Law and the impact of ownership: a case study of CroaƟ a’s hotel industry / Neven Ivandić // 

Tourism economics : the business and fi nance of tourism and recreaƟ on. Vol. 21 (2015), No. 1, 105-120

*inbound tourism *consumer behaviour and experience *tourism and informaƟ cs *North-East Asia
Exploring the travel behaviors of inbound tourists to Hong Kong using geotagged photos / Huy Quan 

Vu ... [et al.] // Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 222-232

*inbound tourism *North-East Asia
Chinese outbound tourism: an epilogue / Songshan (Sam) Huang ... [et al.] // Journal of travel & tourism 

markeƟ ng. Vol. 32 (2015), No. 1-2, 153-159

*management of catering enterprise *ecology and protecƟ on of environment *hotel industry *benchmark-
ing *Europe

Water management in the European hospitality sector: best pracƟ ce, performance benchmarks and 
improvement potenƟ al / David Styles, Harald Schoenberger, Jose Luis Galvez-Martos // Tourism 
management : research - policies - pracƟ ce. Vol. 46  (2015), 187-202



12Selected bibliography Vol. 1  No. 2  2016

*management of catering enterprise *managers *hotel industry *Spain
Management innovaƟ on in the hotel industry / Julia Nieves, Mercedes Segarta-Cipres // Tourism mana-

gement : research - policies - pracƟ ce. Vol. 46  (2015), 51-58

*management of catering enterprise *reservaƟ on and distribuƟ on systems *tourism staƟ sƟ cs - theory and 
methodological problems *Greece

E-CRM in tourism exploiƟ ng emerging informaƟ on and communicaƟ on technologies / George Mas-
torakis ... [et al.] // Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 26 
(2015), No. 1, 32-44

*management of catering enterprise *tourism and regional development *hotel industry *Spain
Environmental knowledge mangement: A long-term enabler of tourism development / Aurora MarƟ nez-

MarƟ nez, Juan Gabriel Cegarra-Navarro, Alexeis Garcia-Perez // Tourism management : research 
- policies - pracƟ ce. Vol. 50  (2015), 281-291

*public houses, inns *youth tourism *internaƟ onal, foreign tourism *image and brand *North-East Asia
Symbolic consumpƟ on and brand choice: China’s youth hostels for the internaƟ onal travel market / 

Xiaolu Sun ... [et al.] // Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 51-68

*quality in tourism *catering - nonaccommodaƟ on faciliƟ es *percepƟ ons *North America *North-East Asia
How do customers perceive service quality in diff erently structured fast food restaurants? / Yang Cao, 

Kyungmi Kim // Journal of hospitality markeƟ ng & management. Vol. 24 (2015), No. 1-2, 99-117

*quality in tourism *compeƟ Ɵ veness *hotel industry *Spain
The eff ects of quality and enviromental management on compeƟ Ɵ ve advantage: A mixed methods 

study in the hotel industry / Jose F. Molina-Azorin ... [et al.] // Tourism management : research - 
policies - pracƟ ce. Vol. 50  (2015), 41-54

*quality in tourism *employees in catering industry *internal organizaƟ on of catering enterprise *South 
and Central Asia

Service quality and training of employees: the mediaƟ ng role of organizaƟ onal commitment / Rajib 
Lochan Dhar // Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 419-430

*quality in tourism *saƟ sfacƟ on *consumer behaviour and experience *North-East Asia
Eff ects of service fairness and service quality on tourists’ behavioral intenƟ ons and subjecƟ ve well-

being / Lujun Su ... [et al.] // Journal of travel & tourism markeƟ ng. Vol. 32 (2015), No. 3-4, 290-307

*small and medium entrepreneurship (SME) *United Kingdom
Imagined relaƟ onal capital: an analyƟ cal tool in considering small tourism fi rms’ sociality / Gunjan 

Saxena // Tourism management : research - policies - pracƟ ce. Vol. 49  (2015), 109-118

*social costs *North-East Asia
Corporate social responsibility, corporate reputaƟ on, customer emoƟ ons and behavioral intenƟ ons: 

a structural equaƟ on modeling analysis / Lujun Su ... [et al.] // Journal of China tourism research. 
Vol. 10 (2014), No. 1-2-3-4, 511-529

*technical and technological aspects of catering enterprise, innovaƟ ons, creaƟ vity *small and medium 
entrepreneurship (SME) *producƟ vity of catering enterprise *Spain

InnovaƟ veness and business performances in tourism SMEs / Juan A. MarƟ nez-Roman ... [et al.] // 
Annals of Tourism Research : a Social Sciences Journal. Vol.  54 (2015), 118-135

*tourism and economy *tourism sector in naƟ onal economy *Mediterranean
Indebtedness of the tourism sector in Mediterranean countries / Daša Farčnik, Kir Kuščer, Domen 

Trobec // Tourism economics : the business and fi nance of tourism and recreaƟ on. Vol. 21 (2015), 
No. 1, 141-157

*tourism and employment *special issues *seasonality *winter-sports tourism *North America
Seasonal employees: the link between sense of community and retenƟ on / Dan McCole // Journal of 

travel research. Vol. 54 (2015), No. 2, 193-205

*tourism and enterprise *internal organizaƟ on of catering enterprise *producƟ vity of catering enterprise 
*South-East Asia and the Pacifi c

Eff ects of service supply chain pracƟ ces on the profi tability of tourism fi rms / Suhaiza Zailani ... [et al.] // 
Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 26 (2015), No. 4, 612-623

*tourism and naƟ onal economy *tourism economics *Australia and Oceania
The Dutch disease eff ects on tourism - the case of Australia / Tien Pham ... [et al.] // Tourism manage-

ment : research - policies - pracƟ ce. Vol. 46  (2015), 610-622



13Selected bibliography Vol. 1  No. 2  2016

*tourism and naƟ onal economy *tourism economics *South-East Asia and the Pacifi c
Does tourism eff ecƟ vely sƟ mulate Malaysia’s economic growth? / Chor Foon Tang, Eu Chye Tan // 

Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 158-163

*tourism and regional development *climate *ecology and protecƟ on of environment *physical environ-
ment and polluƟ on (impacts) *air transportaƟ on

The future of tourism: can tourism growth and climate policy be reconciled? A miƟ gaƟ on perspecƟ ve 
/ Stefan Gossling, C. Michael Hall, Paul Peeters, Daniel ScoƩ  // Tourism recreaƟ on research. Vol. 35 
(2010), No. 2, 119-130

*tourism and regional development *ecology and protecƟ on of environment *sustainable tourism *specifi c 
resources *world

Economic growth and environment: tourism as a trigger for green growth / Simone Marsiglio // Tour-
ism economics : the business and fi nance of tourism and recreaƟ on. Vol. 21 (2015), No. 1, 183-204

*tourism and regional development *economic incenƟ ves in tourism *North America
Myths of tourism insƟ tuƟ onalizaƟ on and Cancun / Linda M. Ambrosie // Annals of Tourism Research : 

a Social Sciences Journal. Vol.  54 (2015), 65-83

*tourism and regional development *state and tourism *North America
Tourism development and trust in local government / Robin Nunkoo // Tourism management : research 

- policies - pracƟ ce. Vol. 46  (2015), 623-634

*tourism and regional development *tourism and space *tourism staƟ sƟ cs - theory and methodological 
problems *Mediterranean

Eff ects of tourism on regional asymmetries: Empirical evidence for Portugal / Jorge M. Andraz, Nelia 
M. Norte, Hugo S. Goncalves // Tourism management : research - policies - pracƟ ce. Vol. 50  (2015), 
257-267

*tourism and regional development *tourism desƟ naƟ on - diverse aspects *casinos, gambling *North-East 
Asia

Diversifying the Macao economy: insights from profi ling Mainland Chinese visitors / Thea Vinnicombe, 
Joey Pek U. Sou // Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 347-362

*tourism and regional development *tourism in developing countries *Central America and the Caribbean
Cuba in transiƟ on: Tourism industry percepƟ ons of entrepreneurial change // Tourism management : 

research - policies - pracƟ ce. Vol. 50  (2015), 184-193

*tourism and regional development *tourism in developing countries *specifi c aƩ racƟ ons *cultural (heri-
tage) tourism *South Africa

Public-private partnership for tourism infrastructure development: evidence from the Cradle of Hu-
mankind, South Africa / ChrisƟ an M. Rogerson // Tourism : an internaƟ onal interdisciplinary journal. 
Vol. 64 (2016), No. 4, 419-430

*tourism economics *outbound tourism *North-East Asia
Modeling and forecasƟ ng Chinese outbound tourism: an econometric approach / Vera Shanshan Lin, 

Anyu Liu, Haiyan Song // Journal of travel & tourism markeƟ ng. Vol. 32 (2015), No. 1-2, 34-49

*tourism economics *research in tourism *arƟ cles
IntroducƟ on : special issue: Current research in tourism economics / Tanja Mihalič, Larry Dwyer // 

Tourism economics : the business and fi nance of tourism and recreaƟ on. Vol. 21 (2015), No. 1, 5-8

*tourism satellite account (TSA) *Turkey
Impact analysis of demand-driven shocks in Turkey’s tourism industry within the framework of the 

social accounƟ ng matrix / Hasan Gul, Selim Cagatay // Tourism economics : the business and fi nance 
of tourism and recreaƟ on. Vol. 21 (2015), No. 1, 33-48

*tourism sector in naƟ onal economy *tourism and regional development *world
Does tourism growth infl uence economic development? / Pablo Juan Cardenas-Garcia, Marcelino 

Sanchez-Rivero, Juan Ignacio Pulido-Fernandez // Journal of travel research. Vol. 54 (2015), No. 2, 
206-221

*trade *moƟ vaƟ ons *second homes (residences) *Spain
Exploring the shopping moƟ vaƟ ons of internaƟ onal residenƟ al tourists / Maria D. De-Juan-Vigaray, 

Joan B. Garau-Vadell // Tourism analysis : an interdisciplinary journal. Vol. 20 (2015), No. 1, 99-109



14Selected bibliography Vol. 1  No. 2  2016

*transnaƟ onal corporaƟ ons, chains *image and brand *desƟ naƟ on markeƟ ng *hotel industry *North-East 
Asia

Modeling consumer-based brand equity for multunaƟ onal hotel brands - when hosts become guests 
/ Zuowei (Joy) Huang, Liping A. Cai // Tourism management : research - policies - pracƟ ce. Vol. 46  
(2015), 431-443

TOURISM AND MARKET

*benchmarking *tourism desƟ naƟ on - diverse aspects *tourism staƟ sƟ cs - theory and methodological 
problems

IncorporaƟ ng desƟ naƟ on quality into the measurement of tourism performance: a Bayesian approach 
/ A. George Assaf, EŌ hymios G. Tsionas // Tourism management : research - policies - pracƟ ce. Vol. 
49  (2015), 58-71

*compeƟ Ɵ veness *hotel industry *tourism and prices *North America
Quality diff erenƟ aƟ on and condiƟ onal sparƟ al price compeƟ Ɵ on among hotels / Seul Ki Lee // Tourism 

management : research - policies - pracƟ ce. Vol. 46  (2015), 114-122

*consumer behaviour and experience *factors of tourist demand *tourism effi  cacity and word of mouth 
*North-East Asia

How customer experience aff ects the customer-based brand equity for tourism desƟ naƟ ons / Yan Yang, 
Xiaoming Liu, Jun Li // Journal of travel & tourism markeƟ ng. Vol. 32 (2015), Supplement 1, S97-S113

*consumer behaviour and experience *hotel industry *Denmark
Value creaƟ on and knowledge development in tourism experience encounters / Flemming Sorensen, 

Jens Friis Jensen // Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 336-346

*consumer behaviour and experience *hotel industry *ecology and protecƟ on of environment *North America
The infl uence of message framing on hotel guests’ linen-reuse intenƟ ons / Julia E. Blose, Rhonda W. 

Mack, Robert E. PiƩ s // The Cornell Hotel and restaurant administraƟ on quarterly. Vol. 56 (2015), 
No. 2, 145-154

*consumer behaviour and experience *preferences, loyalty *Italy
Repeated behavior and desƟ naƟ on loyalty / Marta Meleddu, Raff aele Paci, Manuela Pulina // Tourism 

management : research - policies - pracƟ ce. Vol. 50  (2015), 159-171

*consumer behaviour and experience *psychology of tourism *North America
“I want to help” versus “I am just mad”: how aff ecƟ ve commitment infl uences customer feedback 

decisions / Stephanie Qing Liu, Anna S. Maƫ  la // The Cornell Hotel and restaurant administraƟ on 
quarterly. Vol. 56 (2015), No. 2, 213-222

*consumer behaviour and experience *saƟ sfacƟ on *tourism staƟ sƟ cs - theory and methodological problems 
*North America

RelaƟ onship between guest experience, personality characterisƟ cs, and saƟ sfacƟ on: moderaƟ ng ef-
fect of extraversion and openness to experience / Milos Bujisic, Anil Bilgihan, ScoƩ  Smith // Tourism 
analysis : an interdisciplinary journal. Vol. 20 (2015), No. 1, 25-38

*consumer behaviour and experience *tourism staƟ sƟ cs - theory and methodological problems *North-
East Asia

Building a total customer experience model: applicaƟ ons for the travel experiences in Taiwan’s creaƟ ve 
life industry / Shu-Hua Chang, Rungtai Lin // Journal of travel & tourism markeƟ ng. Vol. 32 (2015), 
No. 3-4, 438-453

*consumer behaviour and experience *travel risks *host populaƟ on *North-East Asia
Chinese propensity to purchase a vacaƟ on: the role of fi nancial behavior and confi dence in economy 

/ Eran KeƩ er, Yoel Mansfeld, Eli Avraham // Tourism : an internaƟ onal interdisciplinary journal. Vol. 
64 (2016), No. 2, 149-158

*consumer safety and security *saƟ sfacƟ on *preferences, loyalty *travel risks *South and Central Asia
Eff ects of intrinsic and extrinsic quality cues and perceived risk on visitors’ saƟ sfacƟ on and loyalty / 

Md Enayet Hossain, Mohammed Quaddus, Tekle Shanka // Journal of quality assurance in hospitality 
& tourism. Vol. 16 (2015), No. 1-2, 119-140

*consumers *consumer behaviour and experience *specifi c types of tourism *North-East Asia
The eff ect of servant leadership on customer value co-creaƟ on: a cross-level analysis of key mediat-

ing roles / Chan Hsiao, Yi-Hsuan Lee, Wan-Jun Chen // Tourism management : research - policies 
- pracƟ ce. Vol. 49  (2015), 45-57



15Selected bibliography Vol. 1  No. 2  2016

*desƟ naƟ on markeƟ ng *image and brand *the Caribbean *Central America and the Caribbean
Unique selling proposiƟ ons and desƟ naƟ on branding: a longitudinal perspecƟ ve on the Caribbean 

tourism in transiƟ on / Tony L. Henthorne, Babu P. George, Mark M. Miller // Tourism : an internaƟ onal 
interdisciplinary journal. Vol. 64 (2016), No. 3, 261-275

*desƟ naƟ on markeƟ ng *image and brand *East Africa and Indian Ocean islands
Pre-trip vs. post-trip desƟ naƟ on image variaƟ ons: a case of inbound tourists to Tanzania / Dev Jani, 

Winnie Nguni // Tourism : an internaƟ onal interdisciplinary journal. Vol. 64 (2016), No. 1, 27-40

*desƟ naƟ on markeƟ ng *image and brand *North-East Asia
An examinaƟ on of Taiwan desƟ naƟ on brand associaƟ ons: from the perspecƟ ve of Mainland Chinese 

tourists / Zhuowei (Joy) Huang, Mimi Li, Qian Li // Journal of travel & tourism markeƟ ng. Vol. 32 
(2015), No. 1-2, 50-64

*desƟ naƟ on markeƟ ng *image and brand *tourism and ethnology
IdenƟ ty and authenƟ city in desƟ naƟ on image construcƟ on / Estela Marine-Roig // Anatolia : an inter-

naƟ onal journal of tourism and hospitality research. Vol. 26 (2015), No. 4, 574-587

*desƟ naƟ on markeƟ ng *markeƟ ng in tourism - instruments *consumer behaviour and experience *North 
America

The infl uence of DMO adverƟ sing on specifi c desƟ naƟ on visitaƟ on behaviors / CrisƟ an Morosan // 
Journal of hospitality markeƟ ng & management. Vol. 24 (2015), No. 1-2, 47-75

*desƟ naƟ on markeƟ ng *prospects, brochures, leafl ets, adverƟ sements, slogans *surveys
Eff ecƟ ve desƟ naƟ on adverƟ sing: Matching eff ect between adverƟ sing language and desƟ naƟ on type 

/ Jaemun Byun, SooCheong (Shawn) Jang // Tourism management : research - policies - pracƟ ce. 
Vol. 50  (2015), 31-40

*leisure Ɵ me *quality in tourism *Italy
Happiness and outdoor vacaƟ ons appreciaƟ ve versus consumpƟ ve tourists / Salvatore Bimonte, Valeria 

Faralla // Journal of travel research. Vol. 54 (2015), No. 2, 179-192

*market research *North-East Asia
Drivers of Taiwan’s tourism market cycle / Ming-Hsiang Chen, Chien-Pang Lin, Brendan T. Chen // Journal 

of travel & tourism markeƟ ng. Vol. 32 (2015), No. 3-4, 260-275

*markeƟ ng in tourism - instruments *desƟ naƟ on markeƟ ng *supranaƟ onal associaƟ ons *South-East Asia 
and the Pacifi c

Does tourism desƟ naƟ on compeƟ Ɵ veness lead to performance? A case of ASEAN region / Mohd Hafi z 
Hanafi ah, Mohamad Abdullah Hemdi, Ismail Ahmad // Tourism : an internaƟ onal interdisciplinary 
journal. Vol. 64 (2016), No. 3, 251-260

*markeƟ ng in tourism - instruments *hotel industry *North-East Asia
Assessing the eff ecƟ veness of markeƟ ng strategies in tourist hotels: an illustraƟ on using a mulƟ -method 

approach in Taiwan / Chin Wei Huang, Foo Nin Ho, Yu Chuan Chen // Journal of travel & tourism 
markeƟ ng. Vol. 32 (2015), Supplement 1, S15-S29

*markeƟ ng in tourism *gatherings, proceedings
Improving markeƟ ng eff ecƟ veness: advances in tourism, travel, hospitality and leisure markeƟ ng : 

editorial / Marios SoƟ riadis // Anatolia : an internaƟ onal journal of tourism and hospitality research. 
Vol. 26 (2015), No. 1, 1-4

*markeƟ ng in tourism *social and economical planning and forecasƟ ng, trends *corporate social respon-
sibility (CSR) *world

The role of markeƟ ng in tourism planning: overplay, underplay or interplay? / Eran KeƩ er, Yoel Mans-
feld, Eli Avraham // Tourism : an internaƟ onal interdisciplinary journal. Vol. 64 (2016), No. 2, 135-148

*personal consumpƟ on, living standard *exhibiƟ ons, fairs *domesƟ c and ethnic tourism *excursionism 
*Switzerland

Keeping mental budgets: visitors’ spending at a Christmas market / Juan Gabriel Brida, Oksana Tokarchuk 
// Tourism economics : the business and fi nance of tourism and recreaƟ on. Vol. 21 (2015), No. 1, 67-82

*postcards, stamps, photographs *consumer behaviour and experience *desƟ naƟ on markeƟ ng *WEB 2.0, 
blogs, social networks, user generated content (UGC), User Generated Reviews and/or User Generated 
Media, eWoM, reviews, e-services *Russia

Eff ect of tourist photographs on aƫ  tudes towards desƟ naƟ on: manifest and latent content / Hany Kim, 
Svetlana Stepchenkova // Tourism management : research - policies - pracƟ ce. Vol. 49  (2015), 29-41



16Selected bibliography Vol. 1  No. 2  2016

*recreaƟ on *tourism demand - other *segmentaƟ on *forests *North-East Asia
Tourist saƟ sfacƟ on with forest recreaƟ on experience: a segment-based approach / Cheng-Fei Lee // 

Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 26 (2015), No. 4, 535-548

*seasonality *event tourism *specifi c resources *Western Europe
Visitor aƩ racƟ ons and events: responding to seasonality / Joanne Connell, Stephen J. Page, Denny 

Meyer // Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 283-298

*segmentaƟ on *consumer behaviour and experience *North-East Asia
Variety-seeking: using the CHAID segmentaƟ on approach in analyzing the internaƟ onal traveler mar-

ket / Patrick Legoherel, Cathy H. C. Hsu, Bruno Dauce // Tourism management : research - policies 
- pracƟ ce. Vol. 46  (2015), 359-366

*segmentaƟ on *outbound tourism *youth tourism *North-East Asia
SegmenƟ ng markets by bagged clustering: young Chinese travelers to Western Europe / Girish Prayag 

... [et al.] // Journal of travel research. Vol. 54 (2015), No. 2, 234-250

*segmentaƟ on *wildlife tourism *naturism *Norway
SegmenƟ ng potenƟ al natureb-ased tourists based on temporal factors: the case of Norway / Aaron 

Tkaczynski, Sharyn R. Rundle-Thiele, Nina K. Prebensen // Journal of travel research. Vol. 54 (2015), 
No. 2, 251-65

*Ɵ ps *world
Racial and ethnic diff erences in Ɵ pping: the role of perceived descripƟ ve and injucƟ ve Ɵ pping norms 

/ Michael Lynn, Zachary W. Brewster // The Cornell Hotel and restaurant administraƟ on quarterly. 
Vol. 56 (2015), No. 1, 68-79

*tourism and prices *e-business *catering - nonaccommodaƟ on faciliƟ es *organized tourism
Aƫ  tudes, percepƟ ons, and response4s of purchasers versus subscribers-only for daily deals on hos-

pitality products / Beng Soo Ong // Journal of hospitality markeƟ ng & management. Vol. 24 (2015), 
No. 1-2, 180-201

*tourism and prices *tourism economics *staƟ sƟ cal series *Europe
The systemaƟ c-risk determinants of the European accommodaƟ on and food services industry in the 

period 2003-2011 / Gokahn Boz, Carlota Menendez-Plans, N. Orgaz-Guerrero // The Cornell Hotel 
and restaurant administraƟ on quarterly. Vol. 56 (2015), No. 1, 41-57

*tourism and prices *trade *duty-free *North-East Asia
Determinants of tourism coupon redempƟ on / Xia Wang, Jin-He Zhang, Xiao-Gen Wu // Journal of travel 

& tourism markeƟ ng. Vol. 32 (2015), No. 3-4, 339-351

*tourism demand - other *consumer behaviour and experience *North-East Asia
Diff erences in tourist aƫ  tude and behavior between Mainland Chinese and Taiwanese tourists / 

Samuel Seongseop Kim, Yim King Penny Wan, Steve Pan // Journal of travel & tourism markeƟ ng. 
Vol. 32 (2015), No. 1-2, 100-119

*tourism demand - other *consumers *hotel industry *world
Diff erences and similariƟ es in percepƟ ons of hotel experience: the role of naƟ onal cultures / Ziqiong 

Zhang, Hengyun Li, Rob Law // Journal of travel & tourism markeƟ ng. Vol. 32 (2015), Supplement 
1, S2-S14

*tourism demand - other *hotel industry *saƟ sfacƟ on *WEB 2.0, blogs, social networks, user generated 
content (UGC), User Generated Reviews and/or User Generated Media, eWoM, reviews, e-services *North-
East Asia

Understanding customer saƟ sfacƟ on with budget hotels through online comments: evidence from 
home inns in China / Lianping Ren, Hanqin Qiu Zhang, Ben Haobin Ye // Journal of quality assurance 
in hospitality & tourism. Vol. 16 (2015), No. 1-2, 45-62

*tourism demand - other *reservaƟ on and distribuƟ on systems *decisions, choice, intenƟ ons *tourism and 
demography *North America

Use of the internet for trip planning: a generaƟ onal analysis / Heejun Kim, Zheng Xiang, Daniel R. Fes-
enmaier // Journal of travel & tourism markeƟ ng. Vol. 32 (2015), No. 3-4, 290-307

*tourism demand - other *segmentaƟ on *personal consumpƟ on, living standard *moƟ vaƟ ons *outbound 
tourism *Central Europe

The hybrid tourist / Yasemin Boztug ... [et al.] // Annals of Tourism Research : a Social Sciences Journal. 
Vol.  54 (2015), 190-203



17Selected bibliography Vol. 1  No. 2  2016

*tourism desƟ naƟ on - diverse aspects *hotel industry *producƟ vity of catering enterprise *North America
The eff ect of tourism clusters on U. S. hotel performance / Angel Peiro-Signes ... [et al.] // The Cornell 

Hotel and restaurant administraƟ on quarterly. Vol. 56 (2015), No. 2, 155-167

*tourism desƟ naƟ on - diverse aspects *tourist supply *North America
EsƟ maƟ ng value in BalƟ more, Maryland: An aƩ racƟ ons network analysis / Jason L. SƟ enmetz, Daniel 

R. Fesenmaier // Tourism management : research - policies - pracƟ ce. Vol. 50  (2015), 238-252

*tourism desƟ naƟ on - general *physical resources
Bonding to a new place never visited: exploring the relaƟ onship between landscape elements and 

place bonding / Chia-Kuen Cheng, Huei-Yu Kuo // Tourism management : research - policies - pracƟ ce. 
Vol. 46  (2015), 546-560

*tourist demand *elasƟ city of tourist demand *South Africa
An ARDL bounds test approach to modelling tourist expenditure in Spouth Africa / Andrea Saayman, 

Melville Saayman // Tourism economics : the business and fi nance of tourism and recreaƟ on. Vol. 
21 (2015), No. 1, 49-66

*tourist demand *elasƟ city of tourist demand *tourism staƟ sƟ cs - theory and methodological problems 
*North-East Asia

Modeling tourists’ length of stay: does one model fi t all? / Yang Yang, Hong-Lei Zhang // Tourism analysis 
: an interdisciplinary journal. Vol. 20 (2015), No. 1, 13-23

*tourist demand *internaƟ onal, foreign tourism *tourism satellite account (TSA) *staƟ sƟ cal series *Turkey
Eff ects of foreign demand increase in the tourism industry: a CGE approach to Turkey / Hasan Gül // 

Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 26 (2015), No. 4, 598-611

*tourist demand *registraƟ on and forecasƟ ng in tourism *tourism staƟ sƟ cs - theory and methodological 
problems *Central America and the Caribbean

Can Google data improve forecasƟ ng performance of tourist arrivals? Mixed-data sampling approach / 
Prosper F. Bangwayo-Skeete, Ryan W. Skeete // Tourism management : research - policies - pracƟ ce. 
Vol. 46  (2015), 454-464

*tourist demand *staƟ sƟ cal series *internaƟ onal, foreign tourism *North-East Asia
Assessing whether tourist arrivals are staƟ onary: evidence from Taiwan using sequenƟ al panel selecƟ on 

method / Chen Hsun-Lee, Yung Hsiang Ying, Ginny Ju Ann Yang // Journal of China tourism research. 
Vol. 10 (2014), No. 1-2-3-4, 206-221

*tourist demand *tourist expenditure *air transportaƟ on *tourism staƟ sƟ cs - theory and methodological 
problems *Spain

Determinants in tourist expenditure composiƟ on - the role of airline types / Berta Ferrer-Rosell, Germa 
Coenders, Esther MarƟ nez-Garcia // Tourism economics : the business and fi nance of tourism and 
recreaƟ on. Vol. 21 (2015), No. 1, 9-32

*tourist expenditure *event tourism *distance *North America
Analysis of aƩ endees’ expenditure paƩ erns to recurring annual events: examining the joint eff ects of 

repeat aƩ endance and travel distance / Seul Ki Lee ... [et al.] // Tourism management : research - 
policies - pracƟ ce. Vol. 46  (2015), 177-186

*tourist expenditure *personal consumpƟ on, living standard *tourism demand - other *North-East Asia
Tourism expenditure paƩ erns in China / Vera Shanshan Lin, Rui Mao, Haiyan Song // Annals of Tourism 

Research : a Social Sciences Journal. Vol.  54 (2015), 100-117

*tourist expenditure *tourism staƟ sƟ cs - theory and methodological problems *Italy
Micro-economic determinants of tourist expenditure: A quanƟ le regression approach / Emanuela 

Marrocu, Raff aele Paci, Andrea Zara // Tourism management : research - policies - pracƟ ce. Vol. 50  
(2015), 13-30

*tourist resorts *compeƟ Ɵ veness *East Africa and Indian Ocean islands
DesƟ naƟ on compeƟ Ɵ veness challenges: A Ugandan perspecƟ ve / Maureen Ayikoru // Tourism manage-

ment : research - policies - pracƟ ce. Vol. 50  (2015), 142-158

*tourist resorts *compeƟ Ɵ veness *urban, congress and business tourism *technical and technological 
aspects of catering enterprise, innovaƟ ons, creaƟ vity

The absorpƟ ve capacity of tourism organisaƟ ons / Rhodri Thomas, Emma Wood // Annals of Tourism 
Research : a Social Sciences Journal. Vol.  54 (2015), 84-99



18Selected bibliography Vol. 1  No. 2  2016

*tourist resorts *consumer behaviour and experience *North-East Asia *Australia and Oceania
Perceiving tourist desƟ naƟ on landscape through Chinese eyes: the case of South Island, New Zealand 

/ Minghui Sun, Xiaoyu Zhang, Chris Ryan // Tourism management : research - policies - pracƟ ce. Vol. 
46  (2015), 582-595

*tourist resorts *decisions, choice, intenƟ ons *Germany
Reject or select: mapping desƟ naƟ on choice / Marion Karl, ChrisƟ ne ReinƟ nger, Jurgen Schmude // 

Annals of Tourism Research : a Social Sciences Journal. Vol.  54 (2015), 48-64

*tourist resorts *desƟ naƟ on markeƟ ng *image and brand *registraƟ on and forecasƟ ng in tourism *North-
East Asia

Developing a market-specifi c desƟ naƟ on image scae: a nomological validaƟ on approach / Chun-Chu 
Chen ... [et al.] // Tourism analysis : an interdisciplinary journal. Vol. 20 (2015), No. 1, 3-12

*tourist resorts *preferences, loyalty *Portugal
Why do tourists persist in visiƟ ng the same desƟ naƟ on / Antonia Correia, Andreas H. Zins, Francisco 

Silva // Tourism economics : the business and fi nance of tourism and recreaƟ on. Vol. 21 (2015), No. 
1, 205-221

*tourist resorts *saƟ sfacƟ on *preferences, loyalty *Asia - Near and Middle East
The impact of perceived quality and value on tourists’ saƟ sfacƟ on and intenƟ on to revisit Nowshahr 

City of Iran / Bahram Ranjbarian, Javad Khazaei Pool // Journal of quality assurance in hospitality & 
tourism. Vol. 16 (2015), No. 1-2, 103-117

*tourist resorts *tourism and regional development *sustainable tourism *Asia
The sphere of tourism resilience / Janet Cochrane // Tourism recreaƟ on research. Vol. 35 (2010), No. 

2, 173-185

*tourist services and products *health tourism *parƟ cular types of tourism *Finland
Developing forest-based well-being tourism products by using virtual product tesƟ ng / Henna Konu // 

Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 26 (2015), No. 1, 99-102

*tourist services and products *types of tourism *tourism and regional development *tourism staƟ sƟ cs - 
theory and methodological problems

Tourism product development and product diversifi caƟ on in desƟ naƟ ons / AbdelaƟ  M. Benur, Bill 
Bramwell // Tourism management : research - policies - pracƟ ce. Vol. 50  (2015), 213-224

*tourist supply - general and characterisƟ cs *tourism and regional development *North America
EvaluaƟ on of the determinant factors of innovaƟ on in Colombia’s tourist product / Alexander Zuniga-

Collazos ... [et al.] // Tourism analysis : an interdisciplinary journal. Vol. 20 (2015), No. 1, 117-122

TOURISM AND SOCIETY

*decisions, choice, intenƟ ons *North America
Soon or later? The eff ect of temporal distance on travel decisions / Kamile Asli Basoglu, Joanne Jung-

Eun Yoo // Journal of travel & tourism markeƟ ng. Vol. 32 (2015), Supplement 1, S62-S75

*ethics in tourism *Slovenia
Infl uencing collecƟ ve moral judgement by changing ethical culƟ re in tourism industry: the case of 

Slovenia / Tanja Šalamon, Marko Koščak, Borut Vojinović // Tourism : an internaƟ onal interdisciplin-
ary journal. Vol. 64 (2016), No. 2, 189-202

*gender in tourism *consumer behaviour and experience *archeological sites *Asia - Near and Middle East
Gender and behavior in archeological sites / Mairna H. Mustafa // InternaƟ onal journal of hospitality 

and tourism administraƟ on. Vol.16 (2015), No. 1-2, 183-201

*gender in tourism *consumer safety and security *North America
Phenomenology of young women’s sexual risk-taking in tourism / Liza Berdychevsky, Heather J. Gibson 

// Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 299-310

*gender in tourism *gastronomy, diet, nutriƟ on science *South Africa
Cooking in tourism and at home: unpacking the contours of diff erent gender orders in Moreomaoto, 

Botswana / Claudia Towne Hirtenfelder // Tourism : an internaƟ onal interdisciplinary journal. Vol. 
64 (2016), No. 4, 431-444

*gender in tourism *hotel industry *North America
Deja vu? An updated analysis of the gender wage gap in the U. S. hospitality sector / Susan S. Fleming 

// The Cornell Hotel and restaurant administraƟ on quarterly. Vol. 56 (2015), No. 2, 180-190



19Selected bibliography Vol. 1  No. 2  2016

*image and brand *consumers *quality in tourism *Turkey
Understanding the relaƟ onships of servicescape, value, image, pleasure, and behavioral intenƟ ons 

among hotel customers / Bekir Bora Dedeoglu, Kemal Gurkan Kucukergin, Sevgi Balikcioglu // Journal 
of travel & tourism markeƟ ng. Vol. 32 (2015), Supplement 1, S42-S61

*moƟ vaƟ ons *internaƟ onal, foreign tourism *South-East Asia and the Pacifi c
An analysis of push and pull moƟ vaƟ onal factors of internaƟ onal tourists to Penang, Malaysia / 

Maryam Yousefi , Azizan Marzuki // InternaƟ onal journal of hospitality and tourism administraƟ on. 
Vol.16 (2015), No. 1-2, 40-56

*moƟ vaƟ ons *senior ciƟ zens’ tourism *North-East Asia
CreaƟ ng new relaƟ onships through tourism: a qualitaƟ ve analysis of tourist moƟ vaƟ ons of older in-

dividuals in Japan / Eunju Ryu, Sunghyup Sean Hyun, Changsup Shim // Journal of travel & tourism 
markeƟ ng. Vol. 32 (2015), No. 3-4, 325-338

*moƟ vaƟ ons *tourism and social psychology *North-East Asia
A Confucian analysis of Chinese tourists’ moƟ vaƟ ons / Xiaoxiao Fu, Liping Cai, Xinran Lehto // Journal 

of travel & tourism markeƟ ng. Vol. 32 (2015), No. 3-4, 180-198

*preferences, loyalty *hotel industry *corporate social responsibility (CSR) *Spain
Exploring the antecedents of hotel customer loyalty: a social idenƟ ty perspecƟ ve / Patricia MarƟ nez 

Garcia de Leaniz, Ignacio Rodriguez del Bosque // Journal of hospitality markeƟ ng & management. 
Vol. 24 (2015), No. 1-2, 1-23

*psychology of tourism *consumer behaviour and experience *saƟ sfacƟ on *Asia - Near and Middle East
The role of mindfulness in tourism: tourism business’ percepƟ ons of mindfulness in Dubai, UAE / Chris 

DuƩ , Ivan Ninov // Tourism : an internaƟ onal interdisciplinary journal. Vol. 64 (2016), No. 1, 81-95

*saƟ sfacƟ on *preferences, loyalty *staƟ sƟ cal series *research in tourism
Do saƟ sfi ed tourists really intend to come back? Three concerns with empirical studies of the link be-

tween saƟ sfacƟ on and behavioral intenƟ on / Sara Dolnicar, Tim Coltman, Rajeev Sharma // Journal 
of travel research. Vol. 54 (2015), No. 2, 152-178

*tourism - health - sports *travel agencies and touroperators *Asia - Near and Middle East
Internet adopƟ on in travel agents across the United Arab Emirates (UAE). Evidence from four Emir-

ates / Sven Dahms, Anil Roy Dubey // Anatolia : an internaƟ onal journal of tourism and hospitality 
research. Vol. 26 (2015), No. 1, 85-88

*tourism and anthropology *tourism and regional development *stakeholders, interest groups, decision 
makers

Anthropologists, development and tourism networks encounters and shadows of a colonial past / 
David Harrison // Tourism recreaƟ on research. Vol. 35 (2010), No. 2, 109-118

*tourism and ethnology *crime *North America
VisiƟ ng authenƟ city on Los Angeles Gang Tours: tourists backstage / KonstanƟ na Zerva // Tourism 

management : research - policies - pracƟ ce. Vol. 46  (2015), 514-527

*tourism and ethnology *cultural (heritage) tourism *North-East Asia
PercepƟ ons of authenƟ city at a heritage desƟ naƟ on: an examinaƟ on of visitor percepƟ ons of authen-

Ɵ city at South Luogu Alley, Beijing / Jonathon Day ... [et al.] // Tourism analysis : an interdisciplinary 
journal. Vol. 20 (2015), No. 1, 53-67

*tourism and ethnology *tourist services and products *Finland
Developing a forest-based wellbeing tourism product together with customers - an ethnographic ap-

proach / Henna Konu // Tourism management : research - policies - pracƟ ce. Vol. 49  (2015), 1-16

*tourism and social aspects *naƟ onal parks and specifi c categories of protecƟ on *North Africa
Pro-poor tourism in protected areas - opportuniƟ es and challenges: “The ase of Fayoum, Egypt” / 

Mohammad S. A Soliman // Anatolia : an internaƟ onal journal of tourism and hospitality research. 
Vol. 26 (2015), No. 1, 61-72

*tourism and social aspects *tourism sector in naƟ onal economy *Central America and the Caribbean
Tourism and poverty reducƟ on: an economic sector analysis for Costa Rica and Nicaragua / Manuel 

Vanegas, William Gartner, Benjamin Senauer // Tourism economics : the business and fi nance of 
tourism and recreaƟ on. Vol. 21 (2015), No. 1, 159-182

*tourism and social sciences (humaniƟ es)
QualitaƟ ve tourism reserach: opportuniƟ es in the emergent soŌ  sciences / Erica Wilson, Keith Hol-

linshead // Annals of Tourism Research : a Social Sciences Journal. Vol.  54 (2015), 30-47



20Selected bibliography Vol. 1  No. 2  2016

TOURISM AND SPACE

*addicƟ ons, diseases and other crisis (recession, economic crisis) *human resources *negaƟ ve eff ects (mob-
ing etc.) *tourism and naƟ onal economy *Spain

Tourism: economic growth, employment and Dutch Disease / Federico InchausƟ -Sintes // Annals of 
Tourism Research : a Social Sciences Journal. Vol.  54 (2015), 172-189

*addicƟ ons, diseases and other crisis (recession, economic crisis) *tourist demand *package tours *Spain
When demand drops and prices rise. Tourist packages in the Balearic Islands during the economic 

crisis / Joaquin Alegre, Maria Sard // Tourism management : research - policies - pracƟ ce. Vol. 46  
(2015), 375-385

*AIDS, SARS etc. *tourism - health - sports *travel risks
Lyme disease: current issues, implicaƟ ons, and recommendaƟ ons for tourism management / Holly 

Donohoe, Lori Pennington-Gray, Oghenekaro Omodior // Tourism management : research - policies 
- pracƟ ce. Vol. 46  (2015), 408-418

*castles *tourist demand *North-East Asia
Market size, scale economies, and tourism market structure: a case of historic water town tourism in 

China / Mingcao Ma, Jin Weng, Larry Yu // Tourism management : research - policies - pracƟ ce. Vol. 
49  (2015), 119-137

*climate *physical resources *tourism staƟ sƟ cs - theory and methodological problems
Assessing tourists’ percepƟ ons of climate change on mountain landscapes / Bruce Prideaux, Alexander 

Coghlan, Karen McNamara // Tourism recreaƟ on research. Vol. 35 (2010), No. 2, 187-200

*climate *tourism and space *tourism staƟ sƟ cs - theory and methodological problems *Cyprus
Risk assessment of precipitaƟ on and the tourism climate index / Hossein G. T. Olya, Habib Alipour // 

Tourism management : research - policies - pracƟ ce. Vol. 50  (2015), 73-80

*ecology - general *hotel industry *managers *North-East Asia
Hotel environmental management decisions: the stakeholder perspecƟ ve / Chih-Ching Teng, Jeou-

Shyan Horng, I-Chen (Monica) Hu // InternaƟ onal journal of hospitality and tourism administraƟ on. 
Vol.16 (2015), No. 1-2, 78-98

*ecology and protecƟ on of environment *hotel industry *internal organizaƟ on of catering enterprise 
*compeƟ Ɵ veness *Spain

Environmental strategies and organizaƟ onal compeƟ Ɵ veness in the hotel industry: the role of learning 
and innovaƟ on as determinants of environmental success / Elena Fraj, Jorge Matute, Iguacel Melero 
// Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 30-42

*ecology and protecƟ on of environment *internal organizaƟ on of catering enterprise *hotel industry *Greece
New performance indicators for water management in tourism / Stefan Gossling // Tourism manage-

ment : research - policies - pracƟ ce. Vol. 46  (2015), 233-244

*ecology and protecƟ on of environment *sustainable tourism *registraƟ on and forecasƟ ng in tourism *East 
Africa and Indian Ocean islands

Assessment of indicators of sustainable ecotourism in Tanzania / Liliane Pasape, Wineaster Anderson, 
George Lindi // Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 26 (2015), 
No. 1, 73-84

*ecology and protecƟ on of environment *tourism staƟ sƟ cs - theory and methodological problems *North-
East Asia

An integrated approach to evaluaƟ ng the coupling coordinaƟ on between tourism and the environment 
/ Zi Tang // Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 11-19

*ecology and protecƟ on of environment *types *tourism desƟ naƟ on - diverse aspects *air transportaƟ on 
*world

Inter-market variability in CO2 emission-intensiƟ es in tourism: implicaƟ ons for desƟ naƟ on markeƟ ng 
and carbon management / Stefan Gossling, Daniel ScoƩ , C. Michael Hall // Tourism management : 
research - policies - pracƟ ce. Vol. 46  (2015), 203-212

*horƟ culture *payment modaliƟ es *South Africa
Why pay to view wildfl owers in South Africa? / MarƟ neƩ e Kruger, Armand Viljoen, Melville Saayman 

// Tourism analysis : an interdisciplinary journal. Vol. 20 (2015), No. 1, 81-97



21Selected bibliography Vol. 1  No. 2  2016

*host populaƟ on aƫ  tudes *physical environment and polluƟ on (impacts) *host populaƟ on *quality in 
tourism *North-East Asia

Shanghai residents’ percepƟ on of tourism impacts and quality of life / Yinghzi Guo, Seongseop Kim, 
Yong Chen // Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 142-164

*host populaƟ on aƫ  tudes *tourism and regional development *Asia - Near and Middle East
The impact of cultural distance on local residents percepƟ on of tourism development: the case of 

Dubai in UAE / Esmat Zaidan // Tourism : an internaƟ onal interdisciplinary journal. Vol. 64 (2016), 
No. 1, 109-126

*host populaƟ on *percepƟ ons *North-East Asia
Measuring empowerment in an eastern context: Findings from Japan / Bynum Boley, Naho Maruyama, 

Kyle M. Woosnam // Tourism management : research - policies - pracƟ ce. Vol. 50  (2015), 112-122

*host populaƟ on *tourism and regional development *tourism and space *North-East Asia
Residents’ experiences with tourism development and reseƩ lement in Luoyang, China / Lan Xue, 

Deborah KeersteƩ er, ChrisƟ ne N. Buzinde // Tourism management : research - policies - pracƟ ce. 
Vol. 46  (2015), 444-453

*museums, galleries, libraries *management of catering enterprise *tourism desƟ naƟ on - diverse aspects 
*tourism and prices *Italy

Pricing visitor preferences for temporary art exhibiƟ ons / Massimiliano Castellani, Pierpaolo Paƫ  toni, 
Laura Vici // Tourism economics : the business and fi nance of tourism and recreaƟ on. Vol. 21 (2015), 
No. 1, 83-103

*museums, galleries, libraries *quality in tourism *saƟ sfacƟ on *North-East Asia
An empirical study of the eff ects of service quality, visitor saƟ sfacƟ on, and emoƟ ons on behavioral 

intenƟ ons of visitors to the museums of Macau / Hung-Che Wu, Tao Li // Journal of quality assur-
ance in hospitality & tourism. Vol. 16 (2015), No. 1-2, 80-102

*naƟ onal parks and specifi c categories of protecƟ on *ecology - general *North-East Asia *United Kingdom
The insƟ tuƟ onal sustainability in protected area tourism - case studies of Jiuzhaigou NaƟ onal Scenic 

Area, China and New Forest NaƟ onal Park, United Kingdom / Feifei Xu ... [et al.] // Journal of China 
tourism research. Vol. 10 (2014), No. 1-2-3-4, 121-141

*naƟ onal parks and specifi c categories of protecƟ on *ecology and protecƟ on of environment *tourism and 
social aspects *South Africa

Revenue and conservaƟ on implicaƟ on of South African NaƟ onal Parks’ commercialisaƟ on / Collins 
C. Ngwakwe, Nehemia M. Mokgalong // Tourism : an internaƟ onal interdisciplinary journal. Vol. 64 
(2016), No. 3, 295-310

*naƟ onal parks and specifi c categories of protecƟ on *hotel industry *green aƩ ributes *Czech Republic
The interest of visitors to protected natural areas in ‘green’ accommodaƟ on / Josef NavraƟ l, Kamil 

Picha, Vivian L. White L. Baravalle Gilliam // Tourism : an internaƟ onal interdisciplinary journal. Vol. 
64 (2016), No. 2, 159-174

*naƟ onal parks and specifi c categories of protecƟ on *payment modaliƟ es *internaƟ onal, foreign tourism 
*South and Central Asia

Valuing access to protected areas in Nepal: The case of Chitwan NaƟ onal Park / Ram Pandit, Maheshwar 
Dhakal, Maksym Polyakov // Tourism management : research - policies - pracƟ ce. Vol. 50  (2015), 1-12

*naƟ onal parks and specifi c categories of protecƟ on *saƟ sfacƟ on *preferences, loyalty *Australia and 
Oceania

Using a randomised experiment to test the causal eff ect of service quality on visitor saƟ sfacƟ on and 
loyalty in a remote naƟ onal park / Kate Rodger, Ross H. Taplin, Susan A. Moore // Tourism manage-
ment : research - policies - pracƟ ce. Vol. 50  (2015), 172-183

*naƟ onal parks and specifi c categories of protecƟ on *tourism demand - other *consumer behaviour and 
experience *segmentaƟ on *CroaƟ a

Combining benefi t-sought segmentaƟ on and service quality gap analysis: case study of Paklenica 
NaƟ onal Park, CroaƟ a / Demir Barić, Petra Anić, Ana Macias Bedoya // Tourism : an internaƟ onal 
interdisciplinary journal. Vol. 64 (2016), No. 1, 7-25

*physical environment and polluƟ on (impacts) *ecology and protecƟ on of environment *hotel industry 
*transnaƟ onal corporaƟ ons, chains *world

Dynamic capabiliƟ es driving an eco-based advantage and performance in global hotel chains: The 
moderaƟ ng eff ect of internaƟ onal strategy / Leonidas C. Leonidou ... [et al.] // Tourism management 
: research - policies - pracƟ ce. Vol. 50  (2015), 268-280



22Selected bibliography Vol. 1  No. 2  2016

*physical resources *naƟ onal parks and specifi c categories of protecƟ on *ecology and protecƟ on of envi-
ronment *Sweden

Ecostrategies: presentaƟ on and elaboraƟ on of a conceptual framework of landscape perspecƟ ves / 
Klas Sandell // Tourism : an internaƟ onal interdisciplinary journal. Vol. 64 (2016), No. 1, 63-80

*physical resources *saƟ sfacƟ on *preferences, loyalty *domesƟ c and ethnic tourism *North-East Asia
Perceived value of the Chinese calligraphic landscape in tourism seƫ  ngs: from the perspecƟ ve of 

Chinese tourists / Qian Li, Zhuowei (Joy) Huang, Jie Zhang // Journal of China tourism research. Vol. 
10 (2014), No. 1-2-3-4, 414-431

*specifi c aƩ racƟ ons *quality in tourism *saƟ sfacƟ on *preferences, loyalty *North-East Asia
The roles of value, saƟ sfacƟ on, and commitment in the eff ect of service quality on customer loyalty in 

Hong Kong-style tea restaurants / Ivan K. W. Lai // The Cornell Hotel and restaurant administraƟ on 
quarterly. Vol. 56 (2015), No. 1, 118-138

*specifi c resources *percepƟ ons *North-East Asia
Tourist percepƟ on of the mulƟ -linguisƟ c landscape in Macau / Libo Yan, Maria Younghee Lee // Journal 

of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 432-447

*theme parks, amusement parks *saƟ sfacƟ on *ecology and protecƟ on of environment *South-East Asia 
and the Pacifi c

Visitors’ saƟ sfacƟ on towards geopark aƩ racƟ ons / Azizan Marzuki, Diana Mohammad, Shardy Abdullah 
// Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 26 (2015), No. 1, 21-31

*tourism - town planning - civil engineering - architecture *urban, congress and business tourism *Poland
Tourists in the spaƟ al structures of a big Polish city: Development of an uncontrolled patchwork or 

concentric spheres? / Jacek Kotus, Michal Rzeszewski, Wojciech Ewertowski // Tourism management 
: research - policies - pracƟ ce. Vol. 50  (2015), 98-110

*tourism and space *postcards, stamps, photographs *research in tourism *France
Scenic postcards as objects for spaƟ al analysis of tourist regions / Jean-Christophe Foltete, Jean-BapƟ ste 

Litot // Tourism management : research - policies - pracƟ ce. Vol. 49  (2015), 17-28

*tourism and space *tourist demand *North-East Asia
A comparaƟ ve analysis of domesƟ c and internaƟ onal tourism spaƟ al distribuƟ on: trends and impacts 

/ Carey Goh, Hengyun Li, Mimi Li // Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 
388-413

*tourist resources *specifi c aƩ racƟ ons *tourism publicity and informaƟ on *North America
Eff ecƟ ve promoƟ ons for membership subscripƟ ons and renewals to tourist aƩ racƟ ons: Discount vs. 

bonus / Jaemun Byun, SooCheong (Shawn) Jang // Tourism management : research - policies - prac-
Ɵ ce. Vol. 50  (2015), 194-203

*types *ecology and protecƟ on of environment *South Africa
Data challenges and soluƟ ons in the calculaƟ on of Tourism Climate Index (TCI) scores in South Africa / 

Jennifer M. Fichet, Gijsbert Hoogendoorn, Dean Robinson // Tourism : an internaƟ onal interdisciplin-
ary journal. Vol. 64 (2016), No. 4, 359-370

TOURISM POLICY AND ORGANIZATION

*state and tourism *economic incenƟ ves in tourism *desƟ naƟ on markeƟ ng *hotel industry *North America
The impact of authorizaƟ on of the Travel PromoƟ on Act on hotel fi rm stock returns / Mark Johnson, 

A. J. Singh, Qing Ma // The Cornell Hotel and restaurant administraƟ on quarterly. Vol. 56 (2015), 
No. 1, 29-40

*state and tourism *investments *North-East Asia
Infl uence of insƟ tuƟ onal investors on listed-tourism companies’ performance: an empirical case from 

China / Caiping Wang ... [et al.] // Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 
257-274

*state and tourism *North-East Asia
Governance of red tourism in China: perspecƟ ves on power and guanxi / Shengnan (Nancy) Zhao, 

Dallen J. Timothy // Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 489-500

*state and tourism *tourism policy and organizaƟ on *Asia - Near and Middle East
Does ownership maƩ er in publicly listed tourism fi rms? Evidence from Jordan / Basil Al-Najjar // Tour-

ism management : research - policies - pracƟ ce. Vol. 49  (2015), 87-96



23Selected bibliography Vol. 1  No. 2  2016

*tourism policy and organizaƟ on *Cyprus
Tourism policy rhetoric and pracƟ ce: a methodological approach to exploring the Cyprus context / 

SoƟ roula Liasidou // Tourism analysis : an interdisciplinary journal. Vol. 20 (2015), No. 1, 111-116

*tourism policy and organizaƟ on *social and economical planning and forecasƟ ng, trends *North-East Asia
PoliƟ cal economy and the emergence of a hybrid mode of governance of tourism planning / Yim King 

Penny Wan, Bill Bramwell // Tourism management : research - policies - pracƟ ce. Vol. 50  (2015), 
316-327

*tourism publicity and informaƟ on *tourism and regional development *South and Central Asia
MarkeƟ ng promoƟ on fi nancing and tourism development: the case of MauriƟ us / Boopen Seetanah, 

Vinesh Sannassee // Journal of hospitality markeƟ ng & management. Vol. 24 (2015), No. 1-2, 202-215

*tourism publicity and informaƟ on *tourism effi  cacity and word of mouth *youth tourism *Australia and 
Oceania *North-East Asia

Factors infl uencing Chinese students’ behavior in promoƟ ng Australia as a desƟ naƟ on for Chinese 
outbound travel / Ning (Chris) Chen, Larry Dwyer, Tracey Firth // Journal of travel & tourism market-
ing. Vol. 32 (2015), No. 3-4, 366-381

*tourism publicity and informaƟ on *tourism policy and organizaƟ on *island tourism *North-East Asia
PoliƟ cs and tourism promoƟ on: Hong Kong’s myth makingy / Carol X. Zhang, Patrick L’Espoir Decosta, 

Bob McKercher // Annals of Tourism Research : a Social Sciences Journal. Vol.  54 (2015), 156-171

*tourism publicity and informaƟ on *web pages *tourism effi  cacity and word of mouth *North-East Asia 
*North America

Travelers’ informaƟ on-seeking behaviors / Zephaniah Kambele, Guoxin Li, Zongqing Zhou // Journal of 
travel & tourism markeƟ ng. Vol. 32 (2015), No. 1-2, 141-152

*TV, fi lms, audio-video casseƩ es *consumer protecƟ on
Horror movies post 9/11: delineaƟ ng tourism in a context of certainty / Maximiliano E. Korstanje // 

Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 26 (2015), No. 1, 96-98

*TV, fi lms, audio-video casseƩ es *tourism desƟ naƟ on - general *desƟ naƟ on markeƟ ng *Brazil *South 
America

NegaƟ ve fi lm plot and tourists’ image and intenƟ ons: the case of City of God / Sandra Maria Correia 
Loureiro, Arthur Barbosa de Araujo // Journal of travel & tourism markeƟ ng. Vol. 32 (2015), No. 3-4, 
352-365

STATISTICS AND FORECASTING IN TOURISM

*arƟ fi cial intelligence, video conferences, virtual world, robots, mobile technology, GPS, e-mail, chat, games 
for mobile phones *consumer behaviour and experience *decisions, choice, intenƟ ons *Spain

A latent class analysis of Spanish travelers’ mobile internet usage in travel planning and execuƟ on 
/ Shintaro Okazaki ... [et al.] // The Cornell Hotel and restaurant administraƟ on quarterly. Vol. 56 
(2015), No. 2, 191-201

*arƟ fi cial intelligence, video conferences, virtual world, robots, mobile technology, GPS, e-mail, chat, games 
for mobile phones *theme parks, amusement parks *North-East Asia

The determinants of recommendaƟ ons to use augmented reality technologies: the case of a Korean 
theme park / Timothy Jung, Namho Chung, M. Claudia Leue // Tourism management : research - 
policies - pracƟ ce. Vol. 49  (2015), 75-86

*e-business *reservaƟ on and distribuƟ on systems *consumer behaviour and experience
An integraƟ ve model of consumers’ intenƟ ons to purchase travel online / Suzanne Amaro, Paulo Duarte 

// Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 64-79

*registraƟ on and forecasƟ ng in tourism *tourist demand *tourism staƟ sƟ cs - theory and methodological 
problems *North America

ForecasƟ ng U.S. tourist arrivals using opƟ mal singular spectrum analysis / Hossein Hassani ... [et al.] 
// Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 322-335

*reservaƟ on and distribuƟ on systems *tourist resources *North-East Asia
RecommendaƟ on system for popular tourist aƩ racƟ ons in Taiwan using Delphi panel and repertory 

grid techniques / Duen-Yian Yeh, Ching-Hse Cheng // Tourism management : research - policies - 
pracƟ ce. Vol. 46  (2015), 164-176



24Selected bibliography Vol. 1  No. 2  2016

*reservaƟ on and distribuƟ on systems *transnaƟ onal corporaƟ ons, chains *travel agencies and touropera-
tors *tourism and prices *compeƟ Ɵ veness *European Union (EU)

The impact of a new online channel: an empirical study / Qiang (Steven) Lu, Yupin Yang, Ulku Yuksel // 
Annals of Tourism Research : a Social Sciences Journal. Vol.  54 (2015), 136-155

*tourism and informaƟ cs - other (PC in educaƟ on, webcam) *gender in tourism *Asia - Near and Middle East
‘Journeys in Second Life’ - Iranian Muslim women’s behaviour in virtual tourist desƟ naƟ ons / Rokhshad 

Tavakoli, Paolo Mura // Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 398-407

*tourism and informaƟ cs *rural tourism *effi  ciency of catering enterprise *Slovenia
Managers’ percepƟ ons of the role of ICT in rural tourism fi rms effi  ciency: the case of Slovenia / Gorazd 

Sedmak, Tanja Planinc, Tina Kociper, Saša Planinc // Tourism : an internaƟ onal interdisciplinary journal. 
Vol. 64 (2016), No. 3, 339-345

*tourism staƟ sƟ cs *WEB 2.0, blogs, social networks, user generated content (UGC), User Generated Reviews 
and/or User Generated Media, eWoM, reviews, e-services *reservaƟ on and distribuƟ on systems

Booking.com: the unexpected scoring system / Juan Pedro Mellinas, Soledad-Maria MarƟ nez Maria-
Dolores, Juan Jesus Bernal Garcia // Tourism management : research - policies - pracƟ ce. Vol. 49  
(2015), 72-74

*WEB 2.0, blogs, social networks, user generated content (UGC), User Generated Reviews and/or User 
Generated Media, eWoM, reviews, e-services *hotel industry *industry and craŌ s

Knowledge sharing in a virtual community of a hotel associaƟ on: from free riders to acƟ ve knowledge 
sharers / Guojun Zeng, Huizhen Guan, Fanghong Chen // Journal of China tourism research. Vol. 10 
(2014), No. 1-2-3-4, 95-119

*WEB 2.0, blogs, social networks, user generated content (UGC), User Generated Reviews and/or User 
Generated Media, eWoM, reviews, e-services *hotel industry *Switzerland

The interacƟ ve eff ects of online reviews on the determinants of Swiss hotel performance: A neural 
network analysis / Paul Phillips ... [et al.] // Tourism management : research - policies - pracƟ ce. Vol. 
50  (2015), 130-141

*WEB 2.0, blogs, social networks, user generated content (UGC), User Generated Reviews and/or User 
Generated Media, eWoM, reviews, e-services *hotel industry *tourism publicity and informaƟ on *South 
and Central Asia

Facebook pages content, does it really maƩ er? Consumers’ responses to luxury hotel posts with emo-
Ɵ onal and informaƟ onal content / Marie-Cecile Cervellon, Danielle Galipienzo // Journal of travel & 
tourism markeƟ ng. Vol. 32 (2015), No. 3-4, 428-437

*WEB 2.0, blogs, social networks, user generated content (UGC), User Generated Reviews and/or User 
Generated Media, eWoM, reviews, e-services *inbound tourism *desƟ naƟ on markeƟ ng

Travel blogs on China as a desƟ naƟ on image formaƟ on agent: a qualitaƟ ve analysis using Leximancer 
/ Chi Tseng ... [et al.] // Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 347-358

*WEB 2.0, blogs, social networks, user generated content (UGC), User Generated Reviews and/or User 
Generated Media, eWoM, reviews, e-services *negaƟ ve publicity *hotel industry

Factors aff ecƟ ng customer saƟ sfacƟ on in repsonses to negaƟ ve online hotel reviews: the impact of 
empathy, paraphrasing, and speed / Hyounae Min, Yumi Lim, Vincent P. Magnini // The Cornell Hotel 
and restaurant administraƟ on quarterly. Vol. 56 (2015), No. 2, 223-231

*WEB 2.0, blogs, social networks, user generated content (UGC), User Generated Reviews and/or User 
Generated Media, eWoM, reviews, e-services *research in tourism *arƟ cles

User-generated content as a research mode in tourism and hospitality applicaƟ ons: topics, methods, 
and soŌ ware / Weilin Lu, Svetlana Stepchenkova // Journal of hospitality markeƟ ng & management. 
Vol. 24 (2015), No. 1-2, 119-154

*WEB 2.0, blogs, social networks, user generated content (UGC), User Generated Reviews and/or User 
Generated Media, eWoM, reviews, e-services *saƟ sfacƟ on *hotel industry *Asia

Online consumer complaints about southeast Asian luxury hotels / Faranak Memarzadeh, Hyo Jung 
(Julie) Chang // Journal of hospitality markeƟ ng & management. Vol. 24 (2015), No. 1-2, 76-98

*WEB 2.0, blogs, social networks, user generated content (UGC), User Generated Reviews and/or User Gener-
ated Media, eWoM, reviews, e-services *small and medium entrepreneurship (SME) *Australia and Oceania

Building a Facebook strategy: some insights from Australian accommodaƟ on small tourism enterprises 
(STEs) / Isaac Mizrachi, Carmine SelliƩ o // Journal of quality assurance in hospitality & tourism. Vol. 
16 (2015), No. 1-2, 63-79



25Selected bibliography Vol. 1  No. 2  2016

*WEB 2.0, blogs, social networks, user generated content (UGC), User Generated Reviews and/or User 
Generated Media, eWoM, reviews, e-services *tourism and social psychology *North-East Asia

Using social network analysis to explain communicaƟ on characterisƟ cs of travel-related electronic 
word-of-mouth on social networking sites / Qiuju Luo, Dixi Zhong // Tourism management : research 
- policies - pracƟ ce. Vol. 46  (2015), 274-282

*WEB 2.0, blogs, social networks, user generated content (UGC), User Generated Reviews and/or User 
Generated Media, eWoM, reviews, e-services *tourist resorts *desƟ naƟ on markeƟ ng *Italy

PotenƟ aliƟ es of Web 2.0 and new challenges for desƟ naƟ ons: insights from Italy / Fulvio Fortezza, 
Tonino Pencarelli // Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 26 
(2015), No. 4, 563-573

*web pages *hotel industry *Asia - Near and Middle East
Website adopƟ on and performance by Iranian hotels / Shahram SalavaƟ , Noor Hazarina Hashim // 

Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 367-374

*web pages *registraƟ on and forecasƟ ng in tourism *tourist demand *North-East Asia
ForecasƟ ng Chinese tourist volume with search engine data / Xin Yang ... [et al.] // Tourism manage-

ment : research - policies - pracƟ ce. Vol. 46  (2015), 386-397

TYPES OF TOURISM

*adventure tourism (diving, whale-watching, bird-watching) *decisions, choice, intenƟ ons *Australia and 
Oceania

Going busy? Factors which infl uence internaƟ onal tourists’ decisions to travel to remote Australian 
desƟ naƟ ons / Janine Ashwell // Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 
80-83

*adventure tourism (diving, whale-watching, bird-watching) *South Africa
Adventure tourism in South Africa: challenges and prospects / Julia Kathryn Giddy // Tourism : an 

internaƟ onal interdisciplinary journal. Vol. 64 (2016), No. 4, 451-455

*adventure tourism (diving, whale-watching, bird-watching) *surveys *Portugal
Measuring birdwatchers preferences: a case for using online networks and mixed-mode surveys / 

Maria Helena Guimaraes ... [et al.] // Tourism management : research - policies - pracƟ ce. Vol. 46  
(2015), 102-113

*alternaƟ ve tourism *Italy
Sharing economy in travel and tourism: the case of home-swapping in Italy / Francisca Forno, Roberta 

Garibaldi // Journal of quality assurance in hospitality & tourism. Vol. 16 (2015), No. 1-2, 202-220

*business tourism *North-East Asia *Australia and Oceania
How “face” maƩ ers: Chinese corporate tourists in Australia / Anna Kwek, Young-Sook Lee // Journal of 

travel & tourism markeƟ ng. Vol. 32 (2015), No. 1-2, 120-140

*concerts *arƟ fi cial intelligence, video conferences, virtual world, robots, mobile technology, GPS, e-mail, 
chat, games for mobile phones *consumers

The role of mobile applicaƟ ons in the consumer experience at music fesƟ vals / Amy Luxford, Janet E. 
Dickinson // Event management : an internaƟ onal journal. Vol. 19 (2015), No. 1, 33-46

*concerts *gender in tourism *South Africa
AƩ endance at the U2 concert: is it a case of “this is a man’s world?” / MarƟ neƩ e Kruger, Melville Saay-

man // Event management : an internaƟ onal journal. Vol. 19 (2015), No. 1, 15-32

*congress tourism *event tourism *specifi c aƩ racƟ ons *North America
Sports stadiums as meeƟ ng and corporate / social event venues: a perspecƟ ve from meeƟ ng / event 

planners and sport facility administrators / Seungwon Shawn Lee, Charles Parrish, Ji-Ho Kim // Journal 
of quality assurance in hospitality & tourism. Vol. 16 (2015), No. 1-2, 164-180

*cross-border tourism *excursionism *consumer safety and security *North America
Tourists’ perceived safety through emoƟ onal solidarity with residents in two Mexico - United States 

border regions / Kyle M. Woosnam ... [et al.] // Tourism management : research - policies - pracƟ ce. 
Vol. 46  (2015), 263-273

*dark tourism *North-East Asia
Remaping the island: the relaƟ onships between tourism and confl ict borders of the Kinmen - Xiamen 

border / Li-Hui Chang // Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 363-377



26Selected bibliography Vol. 1  No. 2  2016

*dark tourism *temples, shrines *Belgium
Ritual, remembrance and war: social memory at Tyne Cot / Caroline Winter // Annals of Tourism Re-

search : a Social Sciences Journal. Vol.  54 (2015), 16-29

*domesƟ c and ethnic tourism *Asia - Near and Middle East
Homeland enƟ tlement: perspecƟ ves of Israeli domesƟ c tourists / Shalini Singh, Shaul Krakover // Journal 

of travel research. Vol. 54 (2015), No. 2, 222-233

*domesƟ c and ethnic tourism *consumer behaviour and experience *Asia - Near and Middle East
Tourist experience at home - Israeli domesƟ c tourism / Shalini Singh, Shaul Krakover // Tourism man-

agement : research - policies - pracƟ ce. Vol. 46  (2015), 59-61

*domesƟ c and ethnic tourism *consumer behaviour and experience *North-East Asia
Exploring perceived tensions arising from tourist behaviors in a Chinese context / Kim Ieng Lori, Philip 

L. Pearce // Journal of travel & tourism markeƟ ng. Vol. 32 (2015), No. 1-2, 65-79

*domesƟ c and ethnic tourism *host populaƟ on aƫ  tudes *North-East Asia
Analyzing non-parƟ cipaƟ on in domesƟ c tourism: a combined framework / Hengyun Li, Ziqiong Zhang, 

Carey Goh // Journal of travel & tourism markeƟ ng. Vol. 32 (2015), No. 3-4, 454-473

*domesƟ c and ethnic tourism *rural tourism *France
DomesƟ c demand for tourism in rural areas: insights from summer stays in three French regions / 

Francois Bel ... [et al.] // Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 562-570

*domesƟ c and ethnic tourism *South America *North-East Asia
Residents’ ethnic aƫ  tudes and support for ethnic neighborhood tourism: The case of a Brazilian town 

in Japan / Naho Maruyama, Kyle M. Woosnam // Tourism management : research - policies - pracƟ ce. 
Vol. 50  (2015), 225-237

*domesƟ c and ethnic tourism *summer-holiday tourism *tourism demand - other *North-East Asia
InvesƟ gaƟ ng resort aƩ ribute preferences of Chinese consumers: a study of the post-1980s and their 

predecessors / Xin Wen ... [et al.] // Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 
448-474

*event tourism *cycling *preferences, loyalty *North-East Asia
The preferences of parƟ cipants in small-scale sport events: a conjoint analysis case study from Taiwan 

/ AnesƟ s K. FoƟ adis, Chris A. Vassiliadis, Marios D. SoƟ riadis // Tourism : an internaƟ onal interdisci-
plinary journal. Vol. 64 (2016), No. 2, 175-187

*event tourism *managers *educaƟ on, lifelong learning, e-learning *United Kingdom
What is the value of event management educaƟ on? The views of six industry pracƟ Ɵ oners / Tariq El 

Kashef // Event management : an internaƟ onal journal. Vol. 19 (2015), No. 1, 1-13

*event tourism *managers *tourism staƟ sƟ cs - theory and methodological problems *educaƟ on, lifelong 
learning, e-learning

Sustainable leadership in event management / Tomas Pernecky // Event management : an internaƟ onal 
journal. Vol. 19 (2015), No. 1, 109-121

*event tourism *research in tourism *tourism staƟ sƟ cs - theory and methodological problems
Reviews of established methods in event research / Phil Crowther, James Bostock, John Perry // Event 

management : an internaƟ onal journal. Vol. 19 (2015), No. 1, 93-107

*event tourism *tourism and ethnology *Australia and Oceania
MoƟ vaƟ ons for aƩ ending a mulƟ cultural fesƟ val: visitor ethnicity maƩ ers / Songshan (Sam) Huang, 

Insun Sunny Lee // Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 26 
(2015), No. 1, 92-95

*exhibiƟ ons, fairs *management of catering enterprise *North-East Asia
Customer relaƟ onship management in the exhibiƟ on industry in China: an exploraƟ on into the criƟ cal 

succes factors and inhibitors / Yanning Wang ... [et al.] // Journal of China tourism research. Vol. 10 
(2014), No. 1-2-3-4, 292-322

*fesƟ vals *consumer behaviour and experience *North America
Personal meaning mapping at fesƟ vals: a useful tool for a challenging context / ChrisƟ ne M. Van Winkle, 

John H. Falk // Event management : an internaƟ onal journal. Vol. 19 (2015), No. 1, 143-150

*health tourism *Europe
Taking your life into your own hands? New trends in European health tourism / Melanie Smith, Laszlo 

Puczko // Tourism recreaƟ on research. Vol. 35 (2010), No. 2, 161-172



27Selected bibliography Vol. 1  No. 2  2016

*health tourism *markeƟ ng in tourism *North-East Asia
Strategic markeƟ ng development of hospitals parƟ cipaƟ ng in medical tourism: a case of South Korea 

/ Keetang Choi, Timothy J. Lee, Hwa-Kyung Kim // Tourism analysis : an interdisciplinary journal. Vol. 
20 (2015), No. 1, 129-136

*health tourism *North-East Asia
A cultural perspecƟ ve of health and wellness tourism in China / Liyuan Huang, Honggang Xu // Journal 

of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 493-510

*health tourism *saƟ sfacƟ on *preferences, loyalty *North-East Asia
Customer retenƟ on in the medical tourism industry: impact of quality, saƟ sfacƟ on, trust, and price 

reasonableness / Heesup Han, Sunghyup Sean Hyun // Tourism management : research - policies - 
pracƟ ce. Vol. 46  (2015), 20-29

*health tourism *tourism - health - sports *South-East Asia and the Pacifi c
The antecedents and outcomes of the medical tourism supply chain / Hwee Khei Lee, Yudi Fernando 

// Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 148-157

*island tourism *North-East Asia
Visitors’ engagement and authenƟ city: Japanese heritage consumpƟ on / Derek Bryce ... [et al.] // 

Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 571-581

*island tourism *postcards, stamps, seals, photographs *South Africa
Cultural tourism and the role of craŌ s in Southern Africa: the case of craŌ  markets in Windhoek, Namibia 

/ Jarkko Saarinen // Tourism : an internaƟ onal interdisciplinary journal. Vol. 64 (2016), No. 4, 409-418

*island tourism *tourism and ethnology *desƟ naƟ on markeƟ ng *consumer behaviour and experience 
*South and Central Asia

AuthenƟ city, involvement, and image: EvaluaƟ ng tourist experiences at historic districts / Lu Lu, 
ChrisƟ na G. Chi, Yi Liu // Tourism management : research - policies - pracƟ ce. Vol. 50  (2015), 73-80

*mega-events *consumer behaviour and experience *North-East Asia
Tourists’ world expo experiences / Soyoung Boo, Xiao Lu // Event management : an internaƟ onal journal. 

Vol. 19 (2015), No. 1, 123-142

*mega-events *small and medium entrepreneurship (SME) *South Africa
The South Africa World Cup: the ability of small and medium fi rms to profi t from increased tourism 

surrounding mega-events / Bob Heere, Pieter Van Ver Manden, Patricia Van Hemert // Tourism 
analysis : an interdisciplinary journal. Vol. 20 (2015), No. 1, 39-52

*mega-events *social and economical planning and forecasƟ ng, trends *social and economical planning 
and forecasƟ ng, trends - methods and instruments *benchmarking

OrganizaƟ on costs for a FIFA World Cup and their signifi cance during a bid / Holger Preuss, MarƟ n 
Schnitzer // Event management : an internaƟ onal journal. Vol. 19 (2015), No. 1, 57-72

*mega-events *tourism - health - sports *decisions, choice, intenƟ ons *consumer behaviour and experience 
*North America

Exploring physical acƟ vity intenƟ on as a response to the Vancouver Olympics: an applicaƟ on and exten-
sion of the Theory of planned behavior / Luke R. Potwarka // Event management : an internaƟ onal 
journal. Vol. 19 (2015), No. 1, 73-92

*mega-events *tourism staƟ sƟ cs - theory and methodological problems
Olympic Games complexity model (OGCM) / Dimitris Gargalianos, KrisƟ ne Toohey, David K. Stotlar // 

Event management : an internaƟ onal journal. Vol. 19 (2015), No. 1, 47-55

*nauƟ cal tourism *consumer behaviour and experience *tourism staƟ sƟ cs - theory and methodological 
problems *CroaƟ a

CriƟ cal factors of the mariƟ me yachƟ ng tourism experience: an impact-asymmetry analysis of principal 
components / Josip Mikulić, Damir Krešić, Ivan Kožić // Journal of travel & tourism markeƟ ng. Vol. 
32 (2015), Supplement 1, S30-S41

*other (volunteer tourism, shopping tourism) *duty-free *moƟ vaƟ ons *North-East Asia
Understanding the shopping moƟ vaƟ on of Mainland Chinese tourists in Hong Kong / Nelson K. E. 

Tsang, Louisa Yee-Sum Lee, Carrie K. L. Liu // Journal of China tourism research. Vol. 10 (2014), No. 
1-2-3-4, 323-346

*other (volunteer tourism, shopping tourism) *rural tourism *consumer behaviour and experience
Volunteer experiences on organic farms: a phenomenological exploraƟ on / Maggie C. Miller, Heather 

Mair // Tourism analysis : an interdisciplinary journal. Vol. 20 (2015), No. 1, 69-80



28Selected bibliography Vol. 1  No. 2  2016

*other (volunteer tourism, shopping tourism) *tourism demand - other *surveys *North America
Volunteer tourism and intercultural sensiƟ vity: the role of interacƟ on with host communiƟ es / Ksenia 

Kirillova, Xinran Lehto, Liping Cai // Journal of travel & tourism markeƟ ng. Vol. 32 (2015), No. 3-4, 
382-400

*other (volunteer tourism, shopping tourism) *tourist expenditure *tourist expenditure - specifi c issues
Hotel pet policies: an assessment of willingness to pay for travelling with a pet / JusƟ n Taillon, Tanya 

MacLaurin, Dongkoo Yun // Anatolia : an internaƟ onal journal of tourism and hospitality research. 
Vol. 26 (2015), No. 1, 89-91

*other (volunteer tourism, shopping tourism)
A response to Jim Butcher and Peter Smith’s paper ‘Making a Diff erence’: volunteer tourism and de-

velopment / Stephen Wearing // Tourism recreaƟ on research. Vol. 35 (2010), No. 2, 213-215

*package tours *consumer behaviour and experience *quality in tourism *North-East Asia
The impact of tour service performance on tourist saƟ sfacƟ on and behavioral intenƟ ons: a study of 

Chinese tourists in Hong Kong / Andrew Chan, Cathy H. C. Hsu, Tom Baum // Journal of travel & 
tourism markeƟ ng. Vol. 32 (2015), No. 1-2, 18-33

*religious tourism *saƟ sfacƟ on
The role of Islamic religiosity on the relaƟ onship between perceived value and tourist saƟ sfacƟ on / Riyad 

Eid, Hatem El-Gohary // Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 477-488

*rural tourism *host populaƟ on *tourism and anthropology *South-East Asia and the Pacifi c
Pozicioniranje održivog ruralnog turizma iz perspekƟ ve autohtone zajednice / Shaista Falak, Lo May 

Chiun, Alvin Yeo Wee // Turizam : međunarodni znanstveno-stručni časopis. God. 64 (2016), br. 3, 
311-327

Sustainable rural tourism: an indigenous community perspecƟ ve on posiƟ oning rural tourism / Shaista 
Falak, Lo May Chiun, Alvin Yeo Wee // Tourism : an internaƟ onal interdisciplinary journal. Vol. 64 
(2016), No. 3, 311-327

*rural tourism *moƟ vaƟ ons *recreaƟ on *WEB 2.0, blogs, social networks, user generated content (UGC), 
User Generated Reviews and/or User Generated Media, eWoM, reviews, e-services *Finland

TargeƟ ng rural tourists in the internet: comparing travel moƟ vaƟ on and acƟ vity-based segments / Juho 
Anƫ   Pesonen // Journal of travel & tourism markeƟ ng. Vol. 32 (2015), No. 3-4, 211-226

*rural tourism *saƟ sfacƟ on *preferences, loyalty *North America
The importance of travel companionship and we-intenƟ ons at tourism service encounters / Hyungsuk 

Choo, James E. Petrick // Journal of quality assurance in hospitality & tourism. Vol. 16 (2015), No. 
1-2, 1-23

*rural tourism *tourism and regional development *Austria *Romania
Tourism as a driving force in rural development: comparaƟ ve case study of Romanian and Austrian 

villages / Peter Jordan, Kinga Xenia Havadi-Nagy, Zoltan Marosi // Tourism : an internaƟ onal inter-
disciplinary journal. Vol. 64 (2016), No. 2, 203-218

*rural tourism *tourism policy and organizaƟ on *North-East Asia
The eff ect of the rural tourism policy on non-farm income in South Korea / JaeHee Hwang, SeongWoo 

Lee // Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 501-513

*senior ciƟ zens’ tourism *quality in tourism *saƟ sfacƟ on *preferences, loyalty *North-East Asia
Tourism experience and quality of life among elderly tourists / Hyelin Kim, Eunju Woo, Muzaff er Uysal 

// Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 465-476

*spas *quality in tourism *saƟ sfacƟ on *North-East Asia
The impact of service quality on posiƟ ve consumpƟ on emoƟ ons in resort and hotel spa experiences 

/ Ada Lo, Corrine Wu, Henry Tsai // Journal of hospitality markeƟ ng & management. Vol. 24 (2015), 
No. 1-2, 155-179

*summer-holiday tourism *other (volunteer tourism, shopping tourism) *North America
Willingness to travel with pets: a U.S. consumer perspecƟ ve / Ksenia Kirillova, Sena Lee, Xinran Lehto 

// Journal of quality assurance in hospitality & tourism. Vol. 16 (2015), No. 1-2, 24-44

*summer-holiday, recreaƟ on and family tourism *consumer behaviour and experience *percepƟ ons *North-
East Asia

The infl uence of tourist experience on perceived value and saƟ sfacƟ on with temple stays: the expe-
rience economy theory / Hak Jun Song ... [et al.] // Journal of travel & tourism markeƟ ng. Vol. 32 
(2015), No. 3-4, 401-415



29Selected bibliography Vol. 1  No. 2  2016

*sustainable tourism *ecology and protecƟ on of environment *state and tourism
Changing paradigms and global change: from sustainable to steady-state tourism / C. Michael Hall // 

Tourism recreaƟ on research. Vol. 35 (2010), No. 2, 131-143

*sustainable tourism *entrepreneurship *host populaƟ on *corporate social responsibility (CSR) *South Africa
Applying inclusive business approaches to nature-based tourism in Namibia and South Africa / Andrew 

Rylance, Anna Spenceley // Tourism : an internaƟ onal interdisciplinary journal. Vol. 64 (2016), No. 
4, 371-383

*sustainable tourism *host populaƟ on
Community parƟ cipaƟ on - in need of a fresh perspecƟ ve / Shalini Singh // Tourism recreaƟ on research. 

Vol. 35 (2010), No. 2, 209-211
Community-based tourism as strategic dead-end / David Weaver // Tourism recreaƟ on research. Vol. 

35 (2010), No. 2, 206-208
The mantra of ‘community parƟ cipaƟ on in context / Jim Butcher // Tourism recreaƟ on research. Vol. 

35 (2010), No. 2, 201-205

*sustainable tourism *tourism policy and organizaƟ on *tourism staƟ sƟ cs - theory and methodological 
problems

The use of cogniƟ ve mapping in analysing sustainable tourism policy: methodological implicaƟ ons / 
Ioanna Farsari, Richard W. Butler, Edith Szivas // Tourism recreaƟ on research. Vol. 35 (2010), No. 2, 
145-160

*sustainable tourism *tourism theory *tourism staƟ sƟ cs - theory and methodological problems
TheoreƟ cal acƟ vity in sustainable tourism research / Bill Bramwell // Annals of Tourism Research : a 

Social Sciences Journal. Vol.  54 (2015), 204-218

*trekking, walking tours (hiking) *moƟ vaƟ ons *saƟ sfacƟ on *preferences, loyalty *North-East Asia
Nature-based tourism: moƟ vaƟ on and subjecƟ ve well-being / Hyelin Kim ... [et al.] // Journal of travel 

& tourism markeƟ ng. Vol. 32 (2015), Supplement 1, S76-S96

*types of tourism *TV, fi lms, audio-video casseƩ es *moƟ vaƟ ons *North-East Asia
Applying a mixed method of quanƟ taƟ ve and qualitaƟ ve design in explaining the travel moƟ vaƟ on 

of fi lm tourists in visiƟ ng a fi lm-shooƟ ng desƟ naƟ on / Bongkosh Riƫ  chainuwat, Suphaporn Rat-
tanaphinanchai // Tourism management : research - policies - pracƟ ce. Vol. 46  (2015), 136-147

*urban, congress and business tourism *preferences, loyalty *North America
Developing loyalty programs for convenƟ on aƩ endees: an exploratory study / Sarah Tanford, Rhonda 

Montgomery // InternaƟ onal journal of hospitality and tourism administraƟ on. Vol.16 (2015), No. 
1-2, 57-77

*urban, congress and business tourism *recreaƟ on *climate *historic parks, gardens *CroaƟ a
The connecƟ on between meteorological condiƟ ons and recreaƟ on in green spaces of the city: a case 

study of Maksimir Park in Zagreb / Vuk Tvrtko Opačić, Nika Dolenc // Tourism : an internaƟ onal 
interdisciplinary journal. Vol. 64 (2016), No. 3, 277-294

Povezanost meteoroloških prilika i rekreacije na zelenim površinama grada: primjer parka Maksimir 
u Zagrebu / Vuk Tvrtko Opačić, Nika Dolenc // Turizam : međunarodni znanstveno-stručni časopis. 
God. 64 (2016), br. 3, 277-293

*urban, congress and business tourism *tourism and market *internaƟ onal, foreign tourism *France
ForecasƟ ng internaƟ onal city tourism demand for Paris: accuracy of uni- and mulƟ variate models 

employing monthly data / Ulrich Gunter, Irem Onder // Tourism management : research - policies 
- pracƟ ce. Vol. 46  (2015), 123-135

*urban, congress and business tourism *tourism and regional development *South Africa
Urban leisure and tourism-led redevelopment fronƟ ers in central Cape Town since the 1990s / Gustav 

Visser // Tourism : an internaƟ onal interdisciplinary journal. Vol. 64 (2016), No. 4, 397-408

*youth tourism *percepƟ ons *tourism desƟ naƟ on - diverse aspects *North-East Asia
Pre- and post-visit percepƟ ons of youth tourists to China / ChrisƟ ne Lim ... [et al.] // Journal of China 

tourism research. Vol. 10 (2014), No. 1-2-3-4, 236-255

*youth tourism *tourism and social psychology *sociology of tourism *North-East Asia
Host percepƟ ons of backpackers: Examining the infl uence of intergroup contact / Xianrong Luo, Gra-

ham Brown, Songshan (Sam) Huang // Tourism management : research - policies - pracƟ ce. Vol. 50  
(2015), 292-305



30Selected bibliography Vol. 1  No. 2  2016

*youth tourism *travel risks *West and Central Africa with islands
Backpackers’ risk percepƟ ons and risk reducƟ on strategies in Ghana / Issahaku Adam // Tourism man-

agement : research - policies - pracƟ ce. Vol. 49  (2015), 99-108

*youth tourism *WEB 2.0, blogs, social networks, user generated content (UGC), User Generated Reviews 
and/or User Generated Media, eWoM, reviews, e-services *North-East Asia

Chinese donkey friends in Tibet - evidence from the cyberspace community / Hanyu Chen, BeƩ y Weiler 
// Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 475-492

B. Vrdoljak-Šalamon, K. Tokić, A. Domović





                              
Selected bibliography
Vol. 1  No. 2  2016  ISSN 2459-5977

www.iztzg.hr



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


